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Whether yourre an art fan, aficionado, or collecton this 
completely unique book should be on your required 
reading list, Like a textbook for a class given by all of the 
worlds leading experts, CoUectzpag Coztejzpoxam' is the 
one and only book to teach you everything you ever 
wanted to know about the contemporary art market. 
The introduction explains the ABCs of buying art on the 
Primary and secondary markets, at auction, and at art 
fairs and gives an overview of the world art scene and its 
social circles. The main body of the book brings together 
tell-all interviews with the biggest Players in the global 
art market': critics, dealers, consultanil 


collectors, auction 


house experts, and museum curators/directors. Rounding 
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up the book are chapters on the year in art collecting 一 
giving atimeline of the most important annual auctions， 
exhibitions, fairs etc. around the world 一 as well as a glos- 
Sary of terms every art Savyy player should know. The text 
is illustrated by the work of the hottest artists in todays 
market including Matthew Barney Jean-Michel Basquiat, 
Damien Hirst Mike Kelley Martin Kippenberger， 

Jeff Koons, Takashi Murakami, Richard Serra, Cindy 
Sherman, Andy Warhol, Lisa Yuskavage, and many more. 
These elements add up to the equivalent of an invaluable 
and privileged real-world collectors education 一 al 
between the covers of one book. 
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The author: Adam Lindemann started collecting tribal 
art as Well as Works of artists of the 80s before turning to 
contemporary art which has been his passion for the past 
Several years. This book was conceived as a short hand- 
book of information and advice for new collectors, but 
Lindemanns research eventually led him to an interna- 
tional tour of the art world and personal interviews with 
Some of its leading figures. The results are shared with 
the reader on these pages 一 along with images of over a 
hundred art works which help define the contemporary 
art market today. 
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Separating Contemporary and PostWar art 

When I got to Christies there was a distinctly separate 
Contemporary department from what was called Post- 
War The idea, at the time, in creating two distinct depart 
ments was that there was a whole area of cutting-edge， 
young Contemporary Art that needed to be singled out 
and developed on its own. There was a really defining 
moment when Christies sold the Je 任 Koons WDzaazz 太 
Tb (1988) for the second time,in May 2001, for over 
$2.5 million.It had sold for$ 1.7 million the year 
before. In a very short period of time, there had been this 
big run up in the Koons markec and it felt like there was 
no Separate treatment of cutting-edge art, And when 
Koons made that enormous Price it felt like there was 
this coming together of those two areas and departments. 
Actually the real decision was made after 9/11. 


On selling works made in the last ten years 

at auction 

Itis often said that Contemporary is the only area of the 
auction house that has a growing inventory Every season， 
theres a new artist who has a deep enough market to 
come to auction and sell well and, maybe eventually 
become a nightsale artist and sell at a higher Price point. 
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For example, all the hor Contemporary artists: Takashi 
Murakami, Damien Hirst, Je 任 Koons etc., when they 
make new Work every year the market absorbs them.I 
might not see them at auction right away, but I will see 
them at some point. The nostalgia loop of holding some- 
thing gets shorter and shorter So its not uncommon for 
me to See Something a year or two after it was made. 

In taking charge of that new area of the market, you have 
to really do an extraordinary amount of homework to 
understand: How deep is the markee Where are things 
buried; How well are the other works Placed; Are they 
likely to come up to auction, given the demand on the 
Primary markee Who were all those people standing in 
line who never got a painting by that artise Would they 
be buying at auction, and 让 so, at what price point Are 
they true auction buyers or are they the kind of collectors 
who only buy on Primary market because they get things 
inexpensively offered to them? You have to really study 
the market forces. 

I probably dedicate more time than Ishould to watching 
the younger markets; PTm always interested in the 
younger artists because they're the future of the market. 
You need them to keep growing and emerging, and you 
have to watch them very closely and therefore it can be 
very time consuming. Iam conscious of the fact that you 
can burn a whole career on a failed sale. For example, 让 
you Put ayoung artist on a very big stage and they can't 
keep the stage, you run the risk of tanking the market 
and burning a career Tm not sitting here in this ethical 
Position claiming that I have to take care of young artists; 
its more a question of burning my own inventory out, 
too,by running it up too high. 


The auction's effect on an artist's career 

Jeff Koons was completely born and raised at auction， 
although his gallery Sonnabend, does a good job in the 
Primary market of selling his work, but the strength of 
his market owes everything to auction, truthfully There 
are also other examples, like Richard Prince, Cindy 
Sherman, Takashi Murakami, etc. 


On Jean-Michel Basquiats Profit selling 

for$ 5.5 million 

Sure. Thats another one. That set the bar for a great 
Basquiat. What was essentially missing in the Basquiat 
market was that one Price that happened at Christies 一 并 
felt alittle unusual for the market because there were stil 
So many run-ofthe-mill Basquiats trading for $ 400 000 
or$ 500 000. That was really an extraordinary reach at 
the time. In Richard Princes own words, Ithink he at 
one time said that he owes more to auction houses than 
he does to museums for the success of his career Thats 
another great example. 


An Andreas Gursky photograph versus a Prince 
Photograph 

With the Gursky photos that tend to make the top Prices, 
out of the edition of six, maybe four are in museum col- 
lections. Richards market is a little bit different. There 
are certain museums that own a lot of his work, like the 
Whitney for example, but Richard was not as heavily and 
broadly collected by museums right from the getgo. 
With Gursky a huge Price for a certain image is possible 
because it is the only example not in a museum, whereas 
the other five examples are in museum collections. 


Buying at auction 

People like depth in markets. Basically auctions bring 
transparency and democracy to this market. Its an un- 
regulated markeb so there are still lots of other things 
that remain undisclosed. In auction, you might not know 
who is bidding or whether it is a dealer or a Private col- 
lector but you can count the number of telephone bid- 
ders on it you can count the number of paddles, and you 
can assess the depth of the market. 


On whether the market is manipulated by 
someone with inventory or a vested interest 

Ihave a few stocks that I follow very closely personally. 
Tm positive there are people with much more informa- 
tion than I have, so how do I manage to be successful in 
what I do in the stock market, despite the fact that Pm 
not getting the best inside information? I pose that same 
question in other markets that are supposedly regulated 
and transparent. Some markets, such as arb are thinly 
traded; a fabulous object in the many millions of dollars 
may never find twenty bidders. In the end,like a stock 
you have to believe in the inherent quality of something. 
We sold the Jackson Pollock from the Museum of 
Modern Art for a stunning Price 一 $ 11 million and 
change. That was a 包 bulously strong Price. There were 
actually a number of bidders for a while, but in the end， 
it was essentially two people, and thats what one can 
expect, Ifs usually down to two, even at a lower Price 
Point but certainly the higher you get, the thinner it gets. 


Collectors who do“well” at auction 

They are the ones who are focused and disciplined; the 
ones Who are really searching for quality; the ones who 
can see and feel and smell an artists importance before 
the rest of the world does. Someone with a good eye; 
somebody who is very impulsive and will bid to the 
end 一 thats the kind of person who is successful. They 
buy a lot because they don't always buy with value in 
mind, but theyre certainly good buyers. 


On the value of a life-sized taxidermy horse 
hanging from the ceiling [Maurizio Cattelan's 

TJe Baliad of Totspy (1996)] 

Itis a very difficult piece. That happened to be an out- 
standing price ($ 2 million) and an excellent example of 
the artists work. But the thing to consider also is that its 
a two-bidder situation, there were really two people fight 
ing forit [reportedly Dakis Joannou and Bernard 
Arnault]. And thats what auction is all about, Its getting 
those people in the ring to fighb to spar with one an- 
other and really see who the winner is. [.….] 

There are always advantages and disadvantages to auc- 
tions. There is a risk that one takes when they put some- 
thing up at auction 一 you hope that it was estimated 
Properly you hope that the specialist you were working 
with gave you the right information about the market, 
and that you were consulted in advance and lowered the 
reserve, 让 needed. There are a lot of factors involved, but 
offering something privately can be just as risky. 
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Building and maintaining a collection 

Istarted collecting about twenty years ago, when I saw 
Je 任 Koons ”Onze Bull 功 如 1 Eur TiR (1985) at his 
first show at International with Monument. I have 
always loved Jeffs work; hes always coming up with 
Stronger ideas and Pieces. 

Istarted the Deste Foundation in 1983 to organize exhib- 
itions, events and publications which engage in a dia- 
logue with Contemporary Art and the cultural commu- 
nity in Athens and abroad. The foundation offers me a 
Special opportunity to share my collection with the 
Public and to open up a dialogue that might not be 
Possible with a Private collection in ones home. Itis 
important for me to maintain that openness and com- 
munication rather than keeping the works in my home 
only for myself my family and friends to see. 

Ioften concentrate on an artists work over a long period 
of time, building on my relationship with the artist and 
developing an in-depth engagement with his or her 
body of work, which also connects to my collection as 

a whole. Pm very engaged personally with the works in 
my collection and I know immediately when Isee a 
Piece'ifits something I want to live with and bring into 
my home. The important thing is to have respect for the 
art and for the artist, that's paramount. Once that is 
there, whatever you do depends on your Priorities, your 
interests, your Personality, 


On art advisers 

Ithink a collector has to have his own opinions, his own 
Strategy his own personality his own character and his 
own vision. Its important to get opinions from art ad- 
visers, from galleries, from other artists, from curators; 
information never hurt anybody But the botrtom line is: 
you have to make your own decisions.I would not 
advise any collector to buy whatever one adviser tells 
him. Then he wont have his own collection; it will be 
Something else.I have known and worked with Jeffrey 
Deitch for the past 23 years.I have a special relationship 
with Jeffrey that goes beyond the formal art adviser/ 
collector relationship. We have organized Several exhib- 
itions together and he is one of the curators of the 2004 
exhibition of works from my collection. 


On large-scale or difficultto-house works 

Tm in a special situation, having the collection and the 
Foundation, so the scale of works isnt something I con- 
Sider so much.Igive a lot of importance to living with 
the art, but at the same time, Idon't exclude a Piece that 
doesn't fit into the house.Ialways have the opportunity 
to enjoy the work in a museum, in a group show some- 
where, or in an exhibition at the Deste Foundation . 
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are not cracking jokes any more. The works are taken 
seriously There is more engagement with culture and 
with art. This engagement enriches ones life, it enriches 
ones psyche. There are now a great number of collect- 
ors, and the general public is more interested in art. 
Mainstream magazines are coOvering Contemporary Art 
in aserious way and there is a broader awareness. Its 
important that the art world escapes from the insular 
bubble and relates to a larger Public. 


The opinions that matter most in the art world 
The artists, the artists opinion foremost. 


When Jeff Koons created the statuary series with 
工 oris XIV (1986), the Ttaz1zazz Womzaazz (198$) and the 
有 app (1986),Loxzs XIV was the highest priced 
Piece. Today history views the Rapbit as Koons” 
most valuable and iconic work. Can the artist be 
wrong 

Really I didn' know thatl Iam glad to hear it.Ifelt the 
Same Way Thave Lowis but not the Rabbit. So was it a 
mistake; Maybe it was. Maybe it was not, We don't know 
In the end,Ithink history will go on the side of the 
artist. Time, history thats much more important than 


Buying and selling 

As you grow', So does your collection, and occasionally 
you re-assess and edit the collection to become more 
focused. 

I mostly buy works on the Primary market its the nature 
of my collection. Iam always interested in a great Koons， 
a great Maurizio Cattelan, a great Noble and Websten 
and a great Chris Ofili, and ifthe opportunity appears, 

I will buy on the secondary market or at auction, 


Recent developments in the Contemporary Art 
market 

Ithink what has happened in the past few years in the 
Contemporary Art world is fantastic. More and more 
People are getting involved. There is a better understand- 
ing and a better acceptance of Contemporary Art. People 


the media.Ireally think that what remains is what the 
artist has put into the work. 

For meits important to meet the artists, especially 让 you 
consider acquiring a work from one of their first shows. Its 
essential to talk to them to understand what they re doing， 
to know them, to understand how they thinks understand 
their vision and feel the energy. That helps me to relate 
and engage with the work on a more personal level. 
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On being a“super collector” 

Who cares what FTm described as? Art collectors are Pretty 
insignificant in the scheme of things. What matters and 
Survives is the art. 

Ibuy artthat Ilike.Ibuy it to show it off in exhibitions. 
Then,ifIfeel like it Isell it and buy more art. As I have 
been doing this for thirty years, I think most people in 


the art world get the idea by now. It doesn't mean Tve 
changed my mind about the art that Iend up selling, it 
just means that I don't want to hoard everything 
forever. 


Charles Saatchi as art patron 

Idontbuy art to ingratiate myself with artists, or as an 
entrke to a social circle. Of course, Some artists get upPset 
让 you sell their work. But it doesn't help them whimper- 
ing about it, and telling anyone who will listen. Sandro 
Chia, for example, is most famous for being dumped. Ar 
last count I read that I had flooded the market with 23 
of his paintings. In facb I only ever owned seven paint- 
ings by Chia. One morning I offered three of them 

back to Angela Westwater his New York dealer where 
Ihad originally bought them, and four back to Bruno 
Bischofbergen his European dealer where, again, LI had 
bought those. Chias work was tremendously desirable at 
the time and all seven went to big-shot collectors or 
museums by close of day If Sandro Chia hadnthad a 
psychological need to be rejected in public this issue 
would never have been considered of much interest. f an 
artist is producing good work, someone selling a group 
of strong ones does an artist no harm at all, and in fact 
can stimulate their market., 


The rules and advice to consider 

There are no rules I know of Nobody can give you advice 
after youve been collecting for a while. If you don' 
enjoy making your own decisions, you re never going to 
be much of a collector anyway But that hasn't stopped 
the growing army of art advisers building “portfolio” 
collections for their clients. 


On the right price to pay 

Inever think too much about the market.I don't mind 
paying three or four times the market value of a work 
that Ireally want. Just ask the auction houses. 

As far as taste is concerned, as Istated earlien I primarily 
buy art in order to show it off So its important for me 
that the public respond to it and Contemporary Art in 
general. 


What and when to sell 

There is no logic or Pattern I can rely on.Idon't have a 
romantic attachment to what could have been. IfIhad 
kept all the work I had ever bought it would feel like 
Kane sitting in Xanadu surrounded by his loort. Its 
enough to know that I have owned and shown so many 
masterpieces of modern times. 


Buying art that is not“commercial” 

Lots of ambitious work by young artists ends up in a 
dumpster after its warehouse debut. So an unknown 
artists big glass vitrine holding a rotting cows head 
covered by maggots and swarms of buzzing flies may be 
Pretty unsellable 一 until the artist becomes a star Then 
he can sell anything he touches. 

But mostly the answer is that installation art like Richard 
Wilsons oil room [purchased by Saatchi in 1990] is only 
buyable 让 youve got somewhere to exhibit it. TI was 
always in awe of Dia for making so many earthworks and 
Site-specific installations possible. That is the exception': 
acollector whose significance survives. 
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In short, sometimes you have to buy art that will have no 
value to anyone but you, because you like it and believe 
in it, The collector I have always admired most, Count 
Panza di Biumo, was commissioning large installations 
by Carl Andre, Donald Judd and Dan Flavin at a time 
when nobody but a few other oddballs were interested. 


On painting 

Its true that Contemporary painting responds to the 
work of video makers and photographers. But its also 
true that Contemporary painting is influenced by music, 
writing, MTV Picasso, Hollywood, newspapers, Old 
Masters. Bub unlike many of the art world heavy-hitters 
and deep thinkers,I don't believe painting is middle-class 
and bourgeois, incapable of saying anything meaningful 
anymore, too imporent to hold much sway For me, and 
for people with good eyes who actually enjoy looking 

at arb nothing is as uplifting as standing before a 

great painting, whether it was Painted in 1505 or last 
Tuesday 


Art as investment 

There are no rules about investment. Sharks can be good. 
Artists dung can be good. Oil on canvas can be good. 
Theres a squad of conservators out there to look after 
anything an artist decides is art. 


Museums versus galleries 

Ilike everything that helps Contemporary Art reach a 
wider audience. However sometimes a show is so dismal 
it puts people o 任 Many curators, and even the odd 
Turner Prize jury produce shows that lack much visual 
appeal, wearing their oh-so-deep impenetrability like a 
badge of honour They undermine all efforts to encour- 
age more people to respond to new art, So although I 
didnt adore "In-A-Gadda-DaVida" [a 2004 show at the 
Tate Modern featuring Damien Hirsb Sarah Lucas and 
Angus Fairhurstj,it was nice to see something in the Tate 
that was fresh from the artists" studio. It helped make the 
Tate more relevant to today's artists. Of course the work 
had to come direct from the artists" dealers 一 it was brand 
new. Anyway whats wrong with Jay Jopling getting justa 
little richer 


Art collecting for posterity 

Idontbuy art in order to leave amark or to be remem- 
bered; clutching at immortality is of zero interest to any- 
one Sane. 


The greatest artists of the 20th century 

General art books dated 2105 will be as brutal about 
editing the late 20th century as they are about almost all 
other centuries. Every artist other than Jackson Pollock， 
Andy Warhol, Donald Judd and Damien Hirst will be a 
footnote. 


On dealers 

An occupational hazard of some of my artcollector 
friends' infatuation with art is their encounter with a cer- 
tain type of art dealer Pompous, powerhungry and 
Patronizing, these doyens of good taste would seem to be 


better suited to manning the door of a nightclub, approv- 


ing who will be allowed through the velvet ropes. Their 
behaviour alienates many fledgling collectors from any 
real involvement with the artists vision. 
These dealers like to feel that they “control the market. 
But of course, by definition, once an artist has a vibrant 
market it can't be controlled. For example, one promin- 
ent New York dealer recently said that he disapproved of 
the strong auction market because it allowed collectors 
to jump the queue of his“waiting list" So instead of cele- 
brating an artists economic Success, they feel castrated 
by any loss to their Power base.And then there are 
visionary dealers, without whom many great artists of 
our century would have slipped by unheralded. 


Critics 
The art critics on some of Britains newspapers could 
as easily have been assigned gardening or travel, and 
been cheerfully employed for life. This is because many 
newspaper editors don't themselves have much time 

to study their "Review” section, or have much interest 
in art, 
So we now enjoy the spectacle of critics swooning with 
delight about an artists work when its respectability has 
been confirmed by consensus and a top-drawer show 一 
the same artists work that ten years earlier they jgnored 
orridiculed. They must live in dread of some mean sod 
bringing out their old cuttings. However when a critic 
knows what she or he is looking at and writes revealingly 
about it its sublime. 
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On collectors 

However suspect their motivation, however social-climb- 
ing their agenda, however vacuous their interest in decor- 
ating their walls, Iam beguiled by the fact that rich folk 
everywhere now choose to collect Contemporary Art 
rather than racehorses, vintage cars, jewelry or yachts. 
Without them, the art world would be run by the State， 
in autopian world of apparatchikeapproved, Culture- 
Ministry-sanctioned art. So 让 I had to choose between 
Mr and Mrs. Goldfarbs choice of art or Some bureaucrat 
who would otherwise be producing VAT forms, Td take 
the Goldfarbs. Anyway some collectors Tve met are just 
Plain delightful, abounding with enough energy and 
enthusiasm to brighten your day 

Artists 

Ifyou study a great work of art, youll probably find the 
artist was a kind of genius. And geniuses are different to 


FE 


you and me. So lets have no talk of temperamental, se 上 
absorbed and Petulant babies. Being a good artist is the 

toughest job you could pick' and you have to be a little 

nuts to take it on.Ilove them all. 


Note: Ti iazteruiet 05 Jsf pupUsjed mz The Art 
Newspaper. 
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COLLECTING CONTEMPORARY 


Atthe end ofthe 90s, nainting 
became internationally imnortant 3g3in 
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Why Berlin? 

The political structure in Germany is very different from 
France or England. After the reunification and after the 
crash in the art market in the early nineties, I knew this 
was an opportunity for me to move ahead again and par- 


ticipate in a new Situation, because the desire for an intel- 


lectual, cultural and political centre was obvious. It could 
only happen in Berlin 一 and after a couple of di 人 cult 
years, the city improved a lot, and it replaced Cologne as 
the centre of the German art world. Thanks to all the 
artists who settled in Berlin and worked with galleries 
that opened here, it became one of the European centres 
for art So Iam very happy to be here. For artists, it oz 
makes sense to show in a capital of discourse, a capital 
with an intellectual climate and a centre for the arts. 


The difference between a German art dealer and 
one who is American, French or Japanese 

In Europe the market certainly is dominated by London 
with its auction houses, international galleries, and a 
Strong relationship to American collectors. Germany is 
different, here you find local art communities, and not 
just one concentration, like Paris or London. This helps 
to create collectors and exhibitions in different cities, and 
it also generates internationally connected museums. Its 
arich market in the sense that there are many collectors 
in different areas who like art and support the artists. For 
us, this means more travelling and work to get the art to 
the clients and to the museums. But its a country with a 
tradition of collecting and even a longer tradition of 
museums. Being in Berlin, you profit from these 
resources all over the country. Its a good place to be. 


Are your collectors truly Europeans or are they 
Americans? 
Both.If an artist like Christopher Wool shows in a 
European gallery he expects the dealer to Place the work 
in European collections. It wouldnt make sense for the 
artist or for the gallery to sell back to the Unired States, 
orto just take the work to art fairs So everyone can come 


and buy and appreciate.If we show an American artist of 
Course, We try to place the work in Europe, and we try to 
Place it with collections that we have a close relationship 
to. In that respect, my main concern is to work with 
European collectors， 
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The difference between European collectors and 
American collectors 

Idon't see such abig difference. I mean, its a cliche to 
Say that European collectors are not selling or are more 
committed, or even to Say they are more educated.I 
know great collectors in the United States and I always 
admire how educated they are, how knowledgeable. Iam 
always fascinated with collectors in America, how curious 
they are about art, how they want to learn about new 
artists and how dedicated they are. There is no big differ 
ence at all. Its an international world, with all the infor- 
mation you need to follow up. 


Who is Martin Kippenberger? 

One of the most inspiring persons I have met in my life. 
The first time Iran into Martin was in 1979 in Berlin.I 
was putting a show togethen “Europe 79 一 art of the 80s? 
at that time in Stuttgart and I wanted to invite him. He 
didnt have any work available, but he promised to come 
back with a group of works and asked me to do a gallery 
Show. This happened two years later in 1981.It was the 
first show we did togethen and from then on untilI 
moved to Berlin in 1993, we did a show almost every Sec- 
ond year. He was always Special and different from the 
artists [knew at that time. He was not only interested in 
the art world, he was interested in life, and he combined 
his art with a personal view of how you can live as a cre- 
ative Person. Martin Was a gesCNz 大 x123tUeIR, all he did 
was related and inspired by art, He wouldn't separate the 
work and the studio from how he performed in public 一 
it was a unity He was a very honest Person, always loolke- 
ing foralaugh,and a man who gave a lot of inspiration 
to everybody around him. Its hard to talk about some- 
one you admire as much and spent a lot of time with. 


The year he died, his age, and the number 
of paintings he left 
He died in 1997, 44 years of age, of cirrhosis of the liver 
As far as the number of works is concerned .Idon't 
know. He was constantly working, he was publishing a 
lot he was Printing, at one point he had his own maga- 
zine, his own record company 一 everything he did was 
aimed at creating beautiful stuff in every respect. There 
are a lot of works of Kippenberger around. Whatever he 
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touched, he changed into something unusual. He 
designed books, posters, he did wonderful drawings， 
Paintings, sculptures, whatever 一 Kippenberger is a Phe- 
homenon, because he didnt go to the studio every day 
like Gerhard Richter does, for example, to only create 
Paintings. He was always thinking about what he could 
do nexb and he absorbed the world around him; he was 
inspired by people, but he gave it back, a generous man. 
Ithink the great thing about him is that he could absorb 
everything, but he could gzoe as well. He was not this 
intellectual, creative person focusing just on one thing， 
going to the studio, doing paintings or sculpture or pho- 
tography He represented a different type of artist.I 
mean, Gerhard Richter is a painten period; he changed 
Painting, he let us see painting in a different way he 


changed art and our understanding of art and the history 


of painting. Whereas Kippenberger is a new type of 
artist 一 he changed our lives, in a way his approach was 
CONtpleteby different and thats what makes him special. 


Who can be compared to Kippenberger? 

Maybe Joseph Beuys, because Beuys also had this vision 
of the human being, how to influence and change it 
through art, Kippenberger was a missionary He wanted 
to change you and not just your view of art somewhat 
like Beuys. 


Prices have gone from 50000 to 1000000 in five 
years a multiple of 20. What happened? 

At the end of the 90s, painting became internationally 
important again through a new generation of painters. 
People realized that it didn't just come out of the blue， 
that there was a father generation, with Kippenberger 
and Albert Oehlen. In another field, we now have the 
same experience with Richard Prince: people go back in 
history and ask“Where does it come from? Who influ- 
enced this new generation? ”Todays artists are important 
for creating this new market. Then one looks back and 
wants to know where the art came from and who were 
the important figures behind it. This is what happened 
to the Kippenberger market in an extraordinary way Of 


course, his work is limited because, unfortunately he died 


So young. He canm't produce, he can't continue to create 
work and supply the market, and when there is alimited 
amount of work its normal that the market reacts and 
Prices go up.Ithink theres no end to it, 


A one million dollar Kippenberger 

Isee him in the same league as Jeff Koons. Kippenberger 
is one of the maj1or figures of the 80s and 90s; he influ- 
enced a whole generation of new artists, and the art 
world recognizes him just as it recognizes Koons or 
Prince or Robert Gober or Jean-Michel Basquiat. His 
careen marketwise, is maybe comparable to Basquiat. 


Regarding Albert Oehlen 
They are the same generation, they started around the 
same time in the late 70s in Berlin. Kippenberger was 
also a kind of impresario, who curated shows and invited 
Oehlen, among others, to participate in a show that he 
organized in his loft in Berlin. From the very beginning 
there was a relationship with Oehlen. I started to show 
both artists, first in group shows, and then gave them 
solo shows from 1981 on, and after that, both were repre- 
Sented by the gallery. At some point, they shared a studio 


in Spain, they travelled and spent time together in Los 
Angeles and in Rio de Janeiro, and they collaborated on 
Works. So at certain times in their careers, they were very 
connected and inspired each othen but at other times， 
they couldnt be far enough apart. Both were very 
demanding artists and needed room to work for them- 
Selves. 


What is Albert Oehlen's artistic statement? 

He is a painter Painting is what he is interested in: how 
far you can go as a painten what can you add to painting， 
what does it mean to be a painter within the tradition of 
Painting? For an artist today Ithink the most challenging 
thing is to ge a painter and to develop a new language of 
Painting. After all, look at the great painters of the 50s 
and 60s, like de Kooning. What can you do today 让 you 
dont want to be just a figurative, boring painter 让 you 
dont want to just fulfil what people expect you to do? 
Ithink Oehlen is a researchen he tells us what painting 


means today that you can go a step furthen that you can 
add something to the history of painting. So, for me, he 
is the most exciting and challenging German painter of 
our time. 


Advice for a new collector 

A collector should buy and should not hesitate to buy 
WhatrIthink is most important is to build up a relation- 
ship with a dealer whom you trust, and to learn through 
buying. 
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Atatime when surfing is more popular than ever its fit- 
ting to look back at the years that brought the sport into 
the mainstream. Developed by Hawaiian islanders over 
five centuries ago, surfing began to peak on the mainland 
in the 1950s, taking America 一 and the world 一 by storm. 
Surfing became not justa sporb but a way of life, and the 
culture that surrounded it was admired and exported 
across the globe. One of the key image-makers from that 
Period is LeRoy Grannis, a surfer since 1931, who began 
Photographing the scene in California and Hawaii in the 
longboard Gidget era of the early 1960s. 

This collection, drawn from Granniss personal archives, 
Showcases an impressive selection of surf photographs 一 
from the bliss of catching the perfect wave at San Onofre 
to dramatic wipeouts at Oahus famed North Shore. An 
innovator in the field, Grannis suction-cupped a water- 
proof box to his board,enabling him to change film in 


the water and stay closer to the action than other Photog- 


raphers of the time. Equally notable is his work covering 
an emerging Surf lifestyle, from "surfer stomps”and 
hoards of fans at Surf contests to board-laden woody sta- 
tion wagons along the Pacific Coast Highway It is in 
these iconic images that a sport still in its adolescence 
embodied the free-spirited nature of an era 一 a time 
before shortboards and celebrity endorsements, when 
Surfing was at its bronzed besc. 


The photographer: LeRoy Granniss initial foray into 
surfing began at age 14 with a sixfoot slab of pine, but if 
wasnt until the age of 42 that he picked up a camera and 
made a career out of it Under doctors orders to take up 
a hobby Grannis built a darkroom in his garage and 
began shooting surfers at Hermosa Beach, selling prints 
for a buck apiece. His photros soon started appearing in 


many of the burgeoning surf magazines, and“Photo: 
Grannis” quickly became a hallmark of the California 
Surf scene of the 1960s. Grannis is considered one of the 
most important documentarians of the sport, and was 
inducted into the Surfing Hall of Fame in 1966. 

The editor Jim Heimann is Executive Editor for 
TASCHEN America in Los Angeles and the author of 
numerous books on architecture, Popular culture, and 
Hollywood history. 

The author: Over the past decade working as Suer maga- 
zines globe-roaming editor at large, photojournalist 
Steve Barilotti has made it his business to document 
the sporb arb and lore of surfing. His writing has also 
appeared in Te Perfecf Day and the books of renowned 
surf photographers Art Brewer and Ted Grambeau. 
Between trips, Steve lives in San Diego, California. 
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The revolution was shot in black and white, on a Sunday 
afternoon, at 250th of a second. October 2, 1966. World 
Surfing Championships, Ocean Beach, San Diego. Forty 
thousand spectators jammed the beach and the newly 
opened Ocean Beach pier, At the exact moment that 
eighteen-yearold Robert "Nat” Young hoisted an awk- 
ward California-shaped trophy over his head, there were 
more than three hundred and forty thousand U.S. troops 
in Vietnam, Brian Wilson was on the verge of releasing 
his masterpiece, Good Vibrationsy and LSD would 
remain legal for three more months. Surfboards averaged 
ten and a half feet in length and weighed thirty Pounds. 
Nat Young was now world champion. And the surfing 
world had quietly tilted ninety degrees off its axis. 

Atall, brash Australian, Young was flanked on the victory 
dais by the softspoken Hawaiian Jock Sutherland and 
California smal-wave whiz kid Corky Carroll. A small 
group of local and national media, among them 
NersteeR and Te Ne 切 屋 Tires, jostled to get close to 
the winners. LeRoy Grannis, International Surfing maga- 
zines sole staff photographer roamed the fringes of the 
crowd, methodically snapping o 任 trophy shots with his 
saltcorroded Pentax S camera. At a key instant in the 
ceremony he focused and framed the jubilant Young 
cheering,“I feel jazzed!” 


The revolution was shot in black 
and white, on a Sunday afternoon， 
at 2Soth of a second 


Despite the palpable buzz on the beach, Grannis 
Iemained stoically detached. For him, the event was sim- 
ply the culmination of a year of weekends shooting club 
contests up and down the Southern California coast, 


generation of mainland surfers to take up the ancient 
Sport newly exported by Hawaiians George Freeth and 
Duke Kahanamoku. They were also part of surfings ren- 
aissance, Which grew from a handful of Hawaiian beach 
boys in Waikiki during the late nineteenth century. 
Raised a block from the ocean in Hermosa Beach, 
Grannis began surfing at age fourteen on a borrowed red- 
wood plank that weighed close to a hundred Pounds.It 
was there, bobbing in the gentle swells beneath the 
Hermosa Beach Pier that he met fellow surfers Lewis 
“Hoppy”Swarts, another Hermosa beach native, and 
John “Doc” Ball, an affable University of Southern 
California dental student who was ten years older than 
Grannis. The three became lifelong friends. 
In the years following the war Grannis surfed sporadical- 
ybut became increasingly absorbed in the demands of 
his job and raising four children. In late 1959 he was 
diagnosed with a stress-related stomach ulcer and his 
doctor recommended a relaxing pastime. Surf photogra- 
phy appeared a logical choice, as Grannis lived a few 
locks from the ocean and his teenage son Frank had 
Tecently begun surfing. By June 1960 Grannis had built a 
darkroom in his garage and developed a few rudimentary 
Photos, their style influenced by Doc Ball. 

That summer with an East German 35Smm camera, he 
began shooting 22nd Street in Hermosa Beach, a stretch 


汪汪 of undistinguished South Bay beach break that attracted 


acrew of young surfers eager to show off for his lens. The 
undisputed leader of the 22nd Street gang was Dewey 


Weber who at twenty-three had already starred in several 


Grannis, then forty-nine, was in his sixth year of surf pho- 
tography and thirty-fifth as a surfer The next weekend he 
would likely be back up at Malibu or Huntington Beach 
for another small regional contest and the World Surfing 
Championships qualifying process would start anew. 


Surf photography appeared a logical 
choice, as Grannls lived a few blocks from 
the ocean 


LeRoy Grannis came to surf photography in late 1959， 
not as a professional or an artist but as a middle-aged 
family man looking for a hobby to reduce the stress of 
his job. Luckily he happened to pick up his camera at a 
Pivotal point in surfing history Born in Hermosa Beach， 
California, in 1917, Grannis was a holdover from the red- 
wood era of West Coast surfing, when a scant two hun- 
dred California surfers rode massive eleven-foot boards 
on the slow rollers off San Onofre and Palos Verdes Cove 
with a dignified, gentlemanly esprit They were the first 


Surf films and had just opened his own surfboard shop 
in nearby Venice Beach. The small (five-footthree) but 
Powerful Weber surfed aggressively and pushed the rest 
of the crew which included Henry Ford, Freddie Pfahlen 
and Mike Zuetell, to perform their best. By the end of 
1960 Grannis had shot and developed more than twenty- 
five hundred frames. 
Granniss darkroom was the closest thing to a one-hour 
phoro lab in the South Bay and at a time when surf mag- 
azines came out bimonthly surfers were ravenous for cur 
Trent shots of themselves“Sometimes Td go right from 
Shooting at 22nd Street to the darkroom, and beforeI 
knew it thered be half a dozen guys waiting to see what 
Td shot'" Grannis recalls.“And then Td get them in the 
darkroom and the body heat would become terrible. 
There were a couple of kids, Tom and Don Craig, who 
lived nearby who would go through my trash to see ifI 
threw anything away that they wanted” From his house if 
was only a forty-minute drive up the then two-lane 
Pacific Coast Highway to Malibu, an obscure point break 
when Grannis surfed it in the thirties, which by 1960 was 
world-famous. With its perfecb tapering waves and prox- 
imity to Hollywood,*the "Bu" had become a bona fide 
Scene that drew surfings elite each summer Although 
extremely crowded even then, the break featured surf 
stars Such as Lance Carson, Johnny Fain, Mike Hynson， 
and the legendary Miki Dora dancing across the face of 
the swells with a quick, theatrical style that came to be 
known as “hotdogging”Granniss photographic skills 


Abope: Pipelize,c 1965 工 e 店 Ford Wody Redoxdo Beach， 
1963 Ojjpostte: Toj: Jacops Suxjpoaj 丰 Adoertsztg Spoo 
emzosa Beacj, 1963 Bottoxa: Sa1z OHzoje Calmai， 
963 


mthrilledto have discovered TASCHEN.IELhadanunlimitedbutget mybookshelves 


were improving,and he sold his early Malibu shots to the 
shortlived Reef magazine, initiating his career in print, 
In November 1961 Grannis made his first trip to Hawaii, 
the epicenter of the surfing frontier at the time. After 
photographing small waves in Waikiki and Makaha for 
two weeks, he headed forthe fabled North Shore of 
Oahu. By then a large swell had filled in, and Grannis 
was Stunned by the sheer magnitude and power of 
Hawaiian waves. Using a 650mm telephoto lens, he cap- 
tured the likes of Rick Grigg, Peter Cole, and Phil 
Edwards racing down the massive concave faces of the 
infamous“West Bowl” at Sunset Beach. 


Surf photography could be dangerous 
for even the most experienced waterman 


Grannis returned to California with renewed fervor Over 
the next few years, he tripled his output and began shoof- 
ing more colon lifestyle, contesb and advertising photos， 
JInsular and budgeteminded, early surf marketers looked to 
their own for graphic design and photos. Grannis had no 
experience as a commercial photographen nonetheless he 
acquitted himself with simple, clever concepgs. His phorto 
of Hermosa Beach surfer Ricky Hatch deftly stepping to 
the tip in shoes and a spiffy business suit for Jacobs 
Surfboards is considered a surfphotography classic. In 
1963 Grannis bought a Calypso water camera (invented 
y Jacques Cousteau, and the precursor of the Nikonos)， 
and produced a touchstone shor of Henry Ford executing 
a perfect bottom turn at 22nd Street, 
Grannis found out early on, however that surf photogra- 
phy could be dangerous for even the most experienced 
waterman. While shooting Hawaiis Sunset Beach with 
his Nikonos from the water one day a massive"West Peak 
Bowl" swung unexpectedly toward the channel, breaking 
far outside and trapping Grannis directly in its path. He 
ooked up to see a twenty-foot wall of whitewater and 
three thickset eleven-foor surfboards hurtling toward his 
Unprotected head. He dove beneath the maelstrom but 
managed to keep his precious camera safe. Laten with 
help from his old friend Doc Ball, Grannis designed and 


uilt his first rubberlined, suction-cupped waterproof 
ox, Which allowed him to change film and shoot from 
the water with longer lenses and sit in the relative safety 
of Sunset Beach or the Waimea Bay channel for hours 
without returning to shore. 
On land, Grannis loved the clean, cool remove Provided 
y the Century 1000 telephorto lens. Viewed from a half 
mile away artfully framed surfers appeared as heroic fig- 
ures within a vast arena such as Sunset Beach. But it was 
his dedication to the rest of the beach scene that fills a 
arge gap in Surfings collective memory today Granniss 
Photography especially from 1960 to 1965, caught Surf 
ing at a critical juncture between cult and culture. 


LEROY GRANNIS.SURF PHOTOGRAPHY 


Upon first glance, his photos may evoke nostalgia for a 
Simpler more naive era, but closer inspection reveals that 
he was documenting surfings rapid evolution into an 
iconic lifestyle. His photos captured the real thing, provid- 
ing a bridge between the world of Beach Boy lyrics and 
the reality of the Southern California beach scene. Surf 
language, surf music surf art surf media, surf fashion 一 all 
the basic elements of what are now considered essential to 
modern surf culture were either conceived or codified 
within this brief window of time. Grannis was one of the 
few surf photographers to swing his camera o 作 the wave 
action and record it all. 
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Phoros: Gianni Basso/Vega MG / Text: Julio Cesar Pkrez 
Hernindez /Ed.Angelika Taschen / Hardcover， 
format: 24x 31.6 cm (9.4 x 12.4 in.), 416 pp. 


Described by Christopher Columbus as "the loveliest 
land ever beheld by human eyes” Cubas sumptuous 


landscapes are marked by sun-drenched tobacco and 
sugar cane fields and its cities ripe with music, dancing， 
and jubilation. Celebrating the relics of Cubas revolu- 
tionary glory days, this book explores everything from 
the kinds of interiors seen in Buena Vista Social Club to 
top-notch luxury hotels and cultural heritage sites. Via 
a diverse selection of Cuban homes, hotels, gathering 
Places, and more, Inside Cuba takes you on a colorful 
tour of Cubas most archetypal interiors.Just mix up 

a Mojito,pop in a Compay Segundo CD, and fire up 
acigar 一 youll be in the perfect mood to Savor these 
luscious Cuban gems. 


The Photographer Gianni Basso is specialized in travel 
Photography architecture, and interiors. In 1989, he 
founded the photography agency Vega MG. His work has 
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been widely published in books and magazines. He lives 
in Milan. 

The author: Julio Cesar Perez Herndandez, Loeb Fellow 
at Harvard Graduate School of Design 2001-2002 and 
adjunct professor at the School of Architecture in 
Havana, has lectured widely in the US and Europe about 
Cuban architecture. He is a member of the Union of 
Wiiters and Artists of Cuba and the recipient of several 
international and national awards. His writings have 
been published in the Ne 切 凑 Tires 47gUttectoa Ca 
and 479Uitectwa ) LU7BDa1213110. 

The editor: Angelika Taschen studied art history and 
German literature in Heidelberg, gaining her doctorate 
in 1986. Working for TASCHEN since 1987,she has pub- 
lished numerous titles on the themes of architecture， 
Photography design, and contemporary art, 


和 


Highlights include: 
。traditional time-worn homes bearing the patina 
of generations of habitation 
。，Modernist houses 一 including one by Richard 
Neutra 一 and artists homes 
。，asugar barons grandiose palacio 
。 Partagds cigar factory one of Havanas oldest and finest 
the baroque building Palacio de los Capitanes 
Generales 
the spectacular and futuristic Mario Girona-designed 
ice cream haven that is Havanas most popular hangout 
the bars Ernest Hemingway frequented, the hotel 
Where he stayed between 1932 and 1939, and the estate 
near Havana he purchased in 1940, where he wrote 
TJe OU Maz ad tbe Sea 
。Don Diego Velizquezs Moorish-influenced home 
Where gold was once processed before being shipped 
to Spain 


“TARSCHEN is Certainlykeeningtheworid's nrinting DreSSes busywith yet another heln- 
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INSIDE CUBA 


LVing in the Peari 
of the Antilles 


Jair Mon Pkrez 一 A Feast of Spanish Tiles 


Reproductions of several works by the famous Spanish 
Painter Francisco de Goya and Some passages from 
Spanish writer Miguel de Cervantes masterpiece “Don 
Quixote" are found among the thousands of tiles that dec- 
orate the walls of the Casa Mon. These colorful tiles from 
Seville, depicting bullfighting scenes and heraldic motifs， 
are Iepeated almost ad infinitum inside the house, which 
was originally built in Havanas Vedado district in 1928 
for a Jewish jeweler today it is owned by Jair Mon Perez, 


inherited from his father From the street one can see 
ariot oftiles on the planters in the front garden and on 
the steps leading to the porch. They continue along the 
facade where the main entrance and two windows are 
Surrounded by tiles, which form a wainscot recalling the 
magnificent Alhambra palaces in Granada, the So-called 
“palacios nazaries” The entry vestibule leads to the spa- 
cious dining room which is also decorated with grand 
wainscoting around the windows. But the star of the 
Show is another hallway where a marble staircase with 
elaborate wroughtiron railings is lit by an arched 


stained-glass window 一 a fantastic display of many 
jewellike colors! 
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“Brilliantly conceived and photographed..the astute editorial direc- 


Heladerifa Coppelia 一 The Hottest Spot 
in Town for Cuban Ice Cream 


“Coppelia" is not only the name of a beautiful ballet, it is 
also a brand of famous,internationally acclaimed Cuban 
ice cream. It is the only rival in Cuba for the hedonistic 
trio of cigars, rum and coffee, and its quality has been 
compared to that of Italian “gelato”“Heladerfa Coppelia” 
is alandmark in the heart of La Rampa, in Vedado. Since 
it was built in 1966,it has been the most popular spot in 


town,a unique gathering place where youngsters hang 


TY 


out lovers date, and students and friends meet, It was the 
backdrop for the first scene of the Oscarnominated 1995 
Cuban film*Fresa y chocolate” Designed by Cuban archi- 
tect Mario Girona, it was cOnceived as a huge, lightweight 
concrete structure Surrounded by gardens in the center of 
a city block. The design consists of two Structures con- 
nected by a bridge: the secondary one is a service block 
and the main one is a circular structure covered by a sin- 
gle slab and crowned with a truncated cone; this ring has 
atinted-glass clerestory and anchors the exposed concrete 
girders that cover Six drum-like dining halls subdivided 


by wood and glass partitions on the upper floor The 
whole ambience is open and very Cuban. 
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THE WORLD OF ORNAMENT 


Thne mostbpeautiful natterns 
inall of histor 


A.RACINET & M.DUPONTAUBERVILLE 
THE WORLD OF ORNAMENT 


Introduction: David Batterham / 0 +DVD， 
XXLformat: 29 x 44 cm: (11.4 x 17.3 in.), 528 Pages 


2 人 梧 01/$200/ 吧 100 
25.000 


Opjposite: Japa1tese 4it 一 Cartotcpes 


Imagine having an opulent compilation of history% Adapted from historical items dating back to antiquity， ish idea book and interior designers and patternmakers 

most elegant and beautiful patterns and designs at your 。 such as jewelry tiles, stained glass, illuminated manu- will be delighted that all of the ornamental designs may 
fingertips 一 to use, peruse, admire, and be inspired by Scripts, textiles, and ceramics, these ornamental designs be used and reproduced without restrictionl 

Tje 岗 吧 ofOmramzett brings together the two greatest encompass a wide range of cultural aesthetics, including 

encyclopedic collections of ornaments from the 19th classic Egyptian, Greek, Roman, and Etruscan motifs， The author David Batterham has been an antiquarian 
century chromo-lithographic tradition: Auguste Racinets 。 Asian and middle-Eastern patterns, as well as European 。 bookseller in London since 1965. He specializes in books 
LOmzementpobcjrome Volumes Land II(1869/1885) designs from medieval times through the 19th century， and journals on the graphic arts, ornament, fashion, and 


and M. DupontAubervilles COmzemzent des ssus (1877)，。 Artists historians, and art lovers will appreciate this lav- caricature, particulaly from France and Spain. 
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THE WORLD OF ORNAMENT 


B)7 Dazzd Batte7pazz 


In Tje Worl orOmaament we bring together the work of 
two of the great encyclopaedic collections of ornaments 
from the 19th-century chromolithographic tradition， 
Auguste Racinets COmzemaentpobcpromze (2 volumes， 
1869/1885) and A.DupontAubervilles POmzemzeztdes 
1s (1877). 
Little is know about Racinet beyond the fact that he 
trained at first to be a painter Fortunately for us, how- 
even at the Ecole de la Ville de Paris he seems to have 
Tecognised at an early stage that he lacked the imagina- 
tion to be an artist and instead devoted his remarkable 
Skill as a draughtsman to recording and reproducing the 
decorative images of the past In fact he was now follow- 
ing in his fathers footsteps, his father being a Printer, He 
worked on a number of books during the period 
1845-1865 and showed a particular understanding of 
and fondness for the Renaissance period.Although an 
encyclopaedist in the sense of attempting to bring all the 
accumulated knowledge of the past to the service of the 
Present he was more than simply a technician. As a 
Renaissance man, he believed in the power of art to 
enrich our lives. His work is re-offered to the public in 
the same spirit, 


The need or desire for ornament 
and decoration in our lives appears 
to be a universal one 


DupontAubervilles background was very different He 
was arich man, a passionate and erudite collector of 
antiquities, mainly porcelain and textiles. His textile col- 
lection was exhibited at the Muske des Arts Dkcoratifs in 
1880, and part of his collection was offered for sale at the 
Hetel Drouot the Parisian saleroom, in a two-day sale in 
February 1885. Further sales followed his death in 1891. 
Superficially DupontAubervilles approach was similar to 


that of Racinet, but being concerned with textiles it was 
also fundamentally different in some important ways. 
The fact that the two works are presented in a similar for 
mat suggests that perhaps DupontAuberville was 
inspired by the earlier work to complement it with one 
dealing with textiles, based primarily on his own collec- 
tion. Ever since Isaac gave Joseph his coat of many 
colours, decorated textiles have played an important Part 
in our cultural and even our political lives, for so often 
they are associated with status or used in connection with 
Symbols and ritual, In our own day when textiles are 


天 


人 


mass-produced and we take them for granted,it is easy to 
forget or overlook how different things were in the past, 


As a Renaissance man, Racinet believed 
in the power of art to enrich our lives 


DupontAuberville shows,in his introduction and with 
the aid of specially commissioned drawings by Charles 
Kreuzbergen how materials and skills have influenced 
ornamental styles from the linens of ancient Egypb silks 
from China and Persia, and the sumptuousness of the 
Renaissance to the elaborate richness of 17th and 18th- 
century Europe. Although each period drew upon the 
Pasb it is remarkable how fresh and distinct each one 
seems, and looking ahead to the 20th century we can 
trace this inventive force continuing with the austere 
“modern lines of the 1920s, the pastel shades of the 
1930s, and the jazzy 1950s and 60s. 

DupontAuberville took his examples not only from his 
own collection but also from a great range of sources 一 
museums and Private collections and in some cases repre- 
Sentations of fabrics in paintings and drawings, particu- 
larly from China. This extensive provenance demon- 
Strates the thoroughness, energy and scholarship to 
Which we are being given access here. The notes to each 
Plate (nearly all of which reproduce a number of ex- 
amples) are particularly informative in relating one Peri- 
od to anothen tracing for example the echoes of early 
Chinese and Persian motifs in subsequent eras. 

Yet for all their scholarship and meticulous attention to 
detail, Racinet and DupontAuberville were undoubtedly 
men of theirtime. And ultimately this is very much a 
19th-century collection 一 a celebration of confidence， 
technical achievement, and sheer enjoymentl 
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“There cani be few books out there more jaW-dronningly g0rgeous than this extra0rdinary 


Atlas Maior of 1665 
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THE HOTEL BOOK.GREAT ESCAPES NORTH AMERICA 


Tagchmw 


Following up on our Great Escapes Asia, Europe, Africa 
and South America titles, this volume concentrates on 
the most extraordinary and tempting Canadian and 
American hotels. Ranging from funky and inexpensive to 
luxuriously elegant and wildly Pricy these hotels, inns， 
guesthouses, bungalows, ranches, lodges, resorts and even 
一 yes 一 wigwams and treehouses will surely seduce you. 


The editor Angelika Taschen studied art history and 
German literature in Heidelberg, gaining her doctorate 
in 1986. Working for TASCHEN since 1987, she has pub- 
lished numerous titles on the themes of architecture， 
Photography design, and contemporary art, 


Highlights include: 

。 Blast from the past: mid-century shiny metal 
trailers with period interiors in Arizona 

Shrine to 60s-70s kitsch: a California inn where 
Liberace would have felt right at home 
Shabby-chic bungalows on Highway 1 in Big Sur, 
California 

Supercool hot springs resort near Los Angeles 
Cedar cabins and classic raised safari tents in 
Californias El Capitan Canyon 


The author Daisann McLane is the author of 
TASCHENY Cjeap Fotek (2003). She is a contributing 
editor and columnist for the Natioxzl&l Geogyajpjic Tazeler 
magazine. For the last Six years, she has been writing the 
Fugal Tiaueler column for the Ne 攻关 Tires Saday 
travel section. Her articles on culture, food, and travel 
also appear in the Ne 攻 慌 Tizzes Magazzze,and the 
TtemaaiiO1lL Herald Tizbu7ze. 
The photographer: Don Freeman is a New Yorkbased 
Photographer whose work appears regularly in Wgxe, Te 
VD of1aterios AD Fanace and hrcjzteRtir 作 WDDzen. 
Recently he photographed Ted Muehlings colla 
with Nymphenburg Porcelain and Stuben glass. His 


orations 


。，Your own luxurious bungalow on a tiny island 
in the Florida Keys 

。Sleek, minimalist*boutique hotel”in New Orleanss 
French Quarter 

。，Deluxe wigwams in Arizonas Navajo County 

。， Historic 1930s hotel in Texas where James Dean once 
Stayed 

。 Cabin treehouse 50 feet above the ground in 
Washingtons Mount Rainer 

。 Frank Lloyd Wright house on a wooded bluff 
overlooking Mirror Lake, Wisconsin 


THE HOTEL BOOK. 
GREAT ESCAPES NORTH AMERICA 


Text Daisann McLane /Photos: Don Freeman / 
Ed.Angelika Taschen / Hardcover format: 23.8 x 30.2 cm 
(9.4x 11.9 in.), 400 pp. 


work appears in galleries in the United States and in the 
collections of the Victoria Albert Museum in London， 
the Getty Museum in Los Angeles and others. 


Opjposite: Dunatoz 下 of Spyz1zgs, Dolores Colorado Page 28: 
了 oj je Post Razcj Jaz12 Big SU CENDPaia Top 18 
BarRer Pz1zz Spyz1tgs Pa1zz Spazzgr Ca11D7ata Bottomz 1e 话 : 
Razzcpbo de 1 Osw, Jicsoz, 47zzoxzd Bottoxmz 788 LI 
Blzz Ranzd Litte Torej Key Fiortda Page 29: 7Tpb 1e 语 E7 
Capatez Ca12JO2 Sazi2 Ba1Ba1a CI2DPaQ To ED 
Euzzaace CreeR Ja Deatb Vzlley Caozjpmata Bottiomz 1e 认 
Tioxt PozztLodge Kemzptptlle, Nopa Scottz, Ca1zadla Bottomz 
788 Mado1zzl Ja12 SO LU Opo Cal7ai 
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UWE OMMER. TRANSIT 
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InT424 days 
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UWE OMMER.TRANSIT 
AROUND THE WORLD IN Iocoe FAMILIES 


Uwe Ommer/ Hardcover format': 29 x 29 cm 
(11.4 x 11.4 in.),720 PP. 


Part travel journal, part scrapbook, this unique book 
traces the fouryean 250,000-km journey of Photographer 
Uwe Ommer during the making of TASCHENY 1000 
Fanailes. Called asfamily album of planet earth>” 1000 
Familiesis avast collection of portraits taken by Ommer 
in over 130 countries in all corners of the world. Natur- 
ally a voyage of such epic proportions bears its fair share 
of anecdotes, adventures, mishaps, and souvenirs, and 
Testt traces the experience via stories and images. From 
closed borders and broken bridges to late rainy seasons， 
curious customs officers, thieves, coups detat raging 
fevers, and a far from “unbreakable" Land Rover Ommer 
found truth in the maxim “just about everything that can 
go wrong, will This amusing and original compilation 
Paints a vivid Picture of what its like to travel to the most 


remaote corners of the globe for four years, meeting count- 
less people and observing the great cultural and social 
Similarities and differences that mark the human race. 


The phorographer: Uwe Ommer was born in Bergisch- 
Gladbach, Germany in 1943.Ommer became fascinated 
with photography at a young age and in 1962 moved to 
Paris, where he initially worked as a photographers assis- 
tant, Within a few years, he opened his own photography 
studio, primarily shooting fashion and advertising pho- 
tos. Quickly gaining respect for his work in Paris Ommer 
began showing in local galleries and eventually published 
his first book Pjotoeditioz Uaoe Omzmzer in 1979,a collec- 
tion of personal and advertising works. In the following 
years, he would publish five more books, among them 


BicR Ladies and 4siajz Ladies (TASCHEN).In 1996， 
Ommer drastically changed gears and decided to embark 
on an ambitious project': to document all types of fami- 
lies on every continent at the turn of the millennium. 
Armed with a Landroven Rolleiflex camera, portable stu- 
dio, and one assistant, Ommer travelled 180,000 miles 
overland in the following four years, interviewing and 
phorographing 1,251 families. TASCHEN published 1000 
Famzles in 2000,in October 2000 at the occasion of 

the biggest outdoor photo-exhibition ever with 1,000 
photographs presented in Cologne. Since then, the 
exhibition has toured the world. In 2002, Uwe Ommer 
was awarded an Honorary Fellowship to the Royal 
Phorographic Society for the impact of his lifetime 

of work. 


“Taschen books travel me all around the World and let me S66 
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ADVERTISING NOW. PRINT 


The art of Selling 


TDada]5 1t0st e1jectzpe 01UG ozg21001 0 


The worlds sharpest creative minds are in high demand 
in the advertising world, because making effective ads 
takes a whole lot more than just marketing know-how. 
A great ad grabs the viewers attention and gets the point 
across in an original, surprising, funny touching, or even 
shocking way. Because ads reflect global and regional 
mentalities, Studying them is interesting not onjly for 
their selling points but also for what they have to say 
about their clients and target audiences. This mega- 
Toundup of the worlds best contemporary advertise- 
ments highlights the work of designers in over 50 coun- 
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tries. Organized by subjects, such as socio-political, food 
and beverages cars, technology and media, the ads are 
dated and annotated with information on the design 
agencies, clients, and products. Also included are case 
studies ilustrating, for example, how an ad campaign 
can be made on asmall budget or how an advertisement 
can be adapted for different cultures. This guide is a 
musthave for advertising students and professionals, 
graphic designers, and anyone whos interested in 

the different ways products are advertised around the 
world. 


Highlights include: 

。 Jop 20 creative networks in the world,including 
Ogilvy and Mather TBWA, Saatchi & Saatchi, BBDO， 
MecCann, and DDB 

。 Contributions from more than 200 agencies in over 
50 countries 

。 Exclusive essays by 10 top creative directors， 
including members of the Cannes Festival Jury and 
Cannes Grand Prix Winners 

。， Award-winning campaigns of Fortune $00 companies， 
Such as Ford, Pfizen Procter & Gamble, Microsoft, 
Coca-Cola, Pepsi McDonalds, Apple, and Nike 

。 More than 1000 ads collected in 10 chapters: Business 
& Retailers, Food & Beverages, Health & Beauty， 
Home Care & Hygiene, Media, Miscellaneous， 

Social & Political, Sports & Apparel, TIechnology & 
Equipment, and Transport 


ADVERTISING NOW.PRINT 


Ed.Julius Wiedemann / Flexi-cover format: 19.6 x 24.9 cm 
(7.6xX9.8 in.), 640 pp. 


0NIYE 29.991$39.99 
色 19.99 / 半 5.900 


Objposite: DDB Lozdoz 万 rV 多 Poio, 2005. Canzjtes Siloer 
LO1. Justrator Pal Sater 


The editor Julius Wiedemann was born and raised in 
Brazil. After studying graphic design and marketing, he 
moved to Japan, where he worked in Tokyo as art editor 
for digital and design magazines. Since joining TASCHEN 
in Cologne, he has been building up TASCHENY digital 
and media collection with titles such as Jajpazese Cajpjzes 
Notl,T4SCEENY 1000 Fzoomzie WEbsztesand Jestbatiom 
No 
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ADVERTISING NOW. PRINT 


ZaterVieW0 2101 态 Netl Petcj CTedatzpe Dizyector of WPP 


Neil French is a legend in the advertising industry He 
was born in 1944 and was expelled from minor Public 
School at 16, which prevented him from becoming an 
Army-Officen his first ambition. With eclectic experience， 
Neil has done a wide range of things over the last 30 year, 
including being a rent collecton account executive, adver- 
tisingmanagen waiteb singer pornographen concertpro- 
moten nightclub ownen rockband managern copywriten, 
artdirector creative directorn film director actor televi- 
Sion station ownen etc; Some of which were concurrent 
with other things. He started his own agency in 1967， 
and we “spectacularly bust" in his own words. After 1975， 
he joined a series of agencies, sometimes for a couple of 
years,sometimes for a couple of weeks, until he joined 
The Ball Partnership as Vice Chairman and Group 
Creative Director In 1992 he joined Ogilvy & Mather for 
the second time as Regional Creative Directon where he 
became Worldwide Creative Director in 1997. In 2002 
Neil French was named Worldwide Creative Director of 
WPP 
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TPm just not a visual person. So I started 
by writing copy trying to copy other copy- 
Writers. 


NEF: Well,the short answer is yes, of course. But while 
youre flicking, you need an artdirector to make you stop 
人 icking and start reading! Only then can you concentrate 


on making the copy work. Theres one recent ad I wrote 
that many people have asked for reprints of its on walls 
of copywriters offices all over the world...if not on the 
walls of artdirectors. The headline is “Nobody reads long 
copy anymore. Heres why" And of course there are 
columns of copy Basically what it says is that 让 you can 
write interestingly then people will read. And if they 
donb its your fault for not being interesting. 


T: WDUEJou sy ON 0DOUEddoertSDMg 1oda 

NEF: Idontthink it has changed that much since Istart- 
ed.It was like being an apprentice, so when Istarted T 
looked at all the stuff that had been done before. ButI 
think I was the first bloke to do an ad which was entirely 
copy No Picture at all. No, actually there was one before. 
The first one was written by an American chap and I 
think it was written for Cadillac in the 1930s or some- 
thing. No picture, just text.Iloved that.Ifell in love with 
it For years I carried it around in a folder with me to 
remind me what the masters do. It was the Mona Lisa of 
copywriting. However in those days most ads were head- 
line, Picture copy and logo. Certainly when Helmut 
Krone was the kingpin of the art directors and everything 
was in three columns,that became the way to do it. Just 
recently the whole genre has changed.Ithink Marcelo 
Cerpa's agency changed everything. He is a really clever 
guy He realized that he was not going to win a huge 
amount of awards at Cannes with Brazilian ads because 
nobody else reads Brazilian except the Portuguese. His 
位 ght of genius was not to do any words at all. No head- 
line, no nothing.Justa Picture, and astounding picture 
and a logo on the bottom right He invented that and 
everyone all over the world just slavishly copied the style, 


without understanding the genius of the original reasonl 


T: hzd topetaboxt)your ay ordoizg ad 

NEF: Ilike words too much.Tm just not a visual person. 
So Istarted by writing copy trying to copy other copy- 
writers.I copied Bill Bernbach for a while, unsuccessfully 
of course.Icopied David Ogilvy for a while, unsuccess- 
fully of course. Then at some period I found my own 
voice and then I was all right. I still prefer long copy Lets 
Say you have ten people and you show them a nice big 
Picture ad with the logo in the bottom right hand corner 
and see what happens. Well eight of them at least will 
look atit before flicking. Two of them might look at it a 
bit longen but there is nothing else they CAN do but 
look atit, You can't do anything else. Now', ifits a long 
copy ad,and ifits good copy eight ofthem will still just 
look and flick.But maybe one of them will read the first 
paragraph before he flicks.And only one out of ten is 
going to start and enjoy it and get through to the end. 
But him Tve got.Iown his soul for five minutes, or what- 
ever Now ITd rather have one person completely sold on 
my product than ten who vaguely remember it. For me 
that is Power. 


If you can get the client enthusiastic 
about his own advertising that is fantastic. 


TREEDadt 加 getcojrads appyoped lexe dos 区 0 
Clentse 

NEF: I have been really lucky because I have a reputation 
in Asia and the clients tend to call me personally and say 
“can you do us some ads, Neil” 

IfIhad to go and get them on cold call I would starve. Im 


facb in the WPP Annual there is only one copy-only ad.… 
and that is because the client called up and said he wanc 
ed one. It was great fun, because when they asked meI 
said he doesn't need a long copy ad. What he sold was 
sold totally on the basis of price. His product is cheaper 
than any competitors and as good as them all. We have 
had the client fora long time.Itis a hugely successful, no- 
frills airline in Asia. How difficult is it to say “Everybody 
else 500 dollars us 50 dollars”? It doesn't take creativity to 
say that. Anyway the client said，“No, you misunderstand 
me, Neil.Iwant along copy ad And I said,*No, you 
don't need one" And he said,“Let me put it another Way 
Write mealong copy ad”"Ah.Isee.Right OK It was a 
tough job.I sat there forever throwing bits of paper into 
the bin. Bad idea. Bad idea. Bad idea. And then Ifound a 
way in.Iam not sure 让 it is a great way in, but it an amus- 
ing way in.And I wrote it and he liked it and it ran.I 
Personally doubt that it Put another bum on a seat, butT 
think the point was made and I think he just wanted to 
Prove that you can make a long copy for a cutprice prod- 
uct, And he enjoyed bullying mel 


T:Sotou Jareagoodidea youReeb teclet 

NEF: Ifyou can get the client enthusiastic about his own 
advertising that is fantastic. You know clients are nor 
always stupid. They frequently come up with good ideas 
themselves and Iam happy to go along with that. Ifa 
client has a good idea I will say “Oh, yesm and steal it and 
get an award, and keep the award, and give the client no 
credit whatsoeverl 


Who wrote “Its the real thing”for Coke? 
Nobody knows. It went worldwide. 


T: OU te ilgs Jr ORG ofclients Do OU 1 下 
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NEF: No,not really I wish it were,because wouldn't it be 
wonderful to deal with the people who approved the 
new Honda ad, for example? I guess it is worldwide now 
andIwould have loved to have done that. Bur Iam not 
that good,I could never have done it. Everyone would 
love to see their advertising worldwide. I think there is 
only one campaign I have ever done which went world- 
wide and that was for the United Bank of Switzerland. 
Generally speaking, Itend to do everything on a local 
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level.I have done campaigns in Brazil for Brazilians, in 
Mexico for Mexicans,in Spain for the Spanish and in 
Singapore for the Singaporeans. All over but very rarely 
does it go more than regional. 


T: Does 丰 jape 加 do zi 态 Spectfic ad ao1e perso1zalized 
SOUUN0152 下 Co act iat1Ocak coal UL pda better 
0 加 ea stome 

NEF: Yes, and also thatIam a disbeliever in global 
answers.Ithink people are so similar and so different, 
Actually we are more similar than we are different, Look 
atarow of people from all over the world and there w 训 
be aslight change in coloun a small change in shape, but 
that is about it really All the rest is the same. All the bur- 
tons that make them work are the same. But in order to 
get there, that is where culture comes in. That is where 
the different cultures operate on a different level. So for 
Singaporeans the way to the heart is entirely different 
than that for Brazilians. Germans are very different to 
even the Spaniards. Or the Japanese to the Americans. 
Talk about poles apart. They are Planets apart. And that is 
What interests me.Iknow where we have to get to. Is 
the road that's interesting. 


ADVERTISING NOW.PRINT 
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NEF:Ifind itvery much more interesting to be able to go 
into a town and listen to people talking about my ads. 
Very rarely are they talking about a worldwide campaign. 
Who remembers the name of the person who invented 
the Marlboro cowboy; Somebody invented him.Itis a 
worldwide campaign, probably the greatest ever written, 
but nobody knows who did it. Buried. It is kind of sad. 
Who wrote "Just do if? Who did the design for iib the 
Swoosh? I know, but Ibet not one in a thousand advertis- 
ing people know. Not one in several million ordinary 
People. So Ilike the applause, Ilike the adulation.I am 
not kidding you here. It would be foolish and stupid to 
say ITdidn'tlike it And you just don't get it from world- 
wide accounts. You might get a lot of money for your 
agency but you don't get famous. Creative people don' 
getrich doing worldwide campaigns. Sad, but true. 
Because you are So powerful, they burry you quickly Its 
true.I mean, who wrote Its the real thing"for Coke? 
Nobody knows.It went worldwide. Somebody wrote it. 
Why aren't they super famous, after all its one of those 
campaigns that changed the brand. But no. 


We cant actually pick up a product， 
put it in your hands and take your money 
off you. 


T: WJatnyoir piew oaddoertsbgaselitg iooB 

NEF: Yes. Well when I grew up in this business there was 
no such thing as interactive television. Interactive televi- 
Sion is probably the only truly direct response, where you 
can press a button and buy a product, That is real direct 
Sale.It always amuses me when people say this is a direct 
sale ad.And Isay "So what is an indirect selling ad? 
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Highlights include': 

。 Case studies with top design companies such as 
Interbrand, Landon Meta Design, Pentagram, Segura 
Inc, Simon & Goetz,and Wolff Olins 

。， Contributions from more than 200 agencies in over 
30 countries 

。 3000 logos and more: applications and brainstorming 

。，Inside information from top branding companies” 
Projects, including Mini, Donna Karan, Houston 
Rockets, and Unilever 

。 Contact data of all featured companies 
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Everybody knows that brand identity is key A good logo 
can glamorize just about anything, so it comes as no Sur- 
Prise that logo design is a crucial step in the development 
of a product or service. This exhaustive guide brings 
together diverse logos from over 30 countries, organized 
into chapters by theme, such as socio-political, food and 
beverages, technology and consumer producgs.A full 
index provided at the end of the book lists each logos 
company designer, and designers website. Also included 
js a case study section, concentrating on logo application 
and development. No graphic designer can do without 


Whats VOur Sign> 


人 全 


this book, and anyone whos interested in design w 训 
appreciate this diverse compendium of visual ideas. As 
Scientist Linus Paulin once said,“In order to come up 
with one good idea, you must have lots of ideas” 


The editor: Julius Wiedemann was born and raised 

in Brazil. After studying graphic design and marketing， 
he moved to Japan, where he worked in Tokyo as art 
editor for digital and design magazines. Since joining 
TASCHEN in Cologne, he has been building up 
TASCHENY digital and media collection with titles such 


as Jajpa11ese Cajpjpics Not, T4SCHENYS 1000 Fezomte 
TEAsttes and Tustratioz Notl. 
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THE WONDEREFUL WORLD OF BILL WARD,KING OF THE GLAMOUR GIRLS 
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Bill Wards long, prolific pin-up career began during 
World War II when he created a curvy distraction named 
Torchy for his fellow soldiers. His taste for impossibly 
buxom blondes 一 teetering on stiletto heels, legs encased 
in black nylon, torsos packed into satin gowns 一 precisely 
suited Americas collective postwar sex fantasy and the 
late 50s mens magazine boom made him the most popu- 
lar girlie artist in the country Through the 1960s, 70s, 80， 
and 90s, Ward broadened his range to embrace a variety 
of fetish subjects, but he never varied from his template 
of the Ultimate Woman 一 except to make her breasts alit- 
tle biggen her heels a little highep or the satin and leather 
encasing her a little glossier The art of Bill Ward 


(1919-1998) has become so rare and collectible that pho- 
tographer and veteran TIASCHEN editor Eric Kroll has 
had to trawl through archives across America to assemble 
this broad selection of Ward's very best work. Drawn 
from over 600 illustrations and interviews with family， 
friends,employers, and even some of the women who 
inspired him, this 344-page, meticulously researched 

ook is the definitive tribute to the great Bill Ward and 
the perfect companion piece, in size and scope' to 
TASCHENS TJe ht OFEric Stanzto1. 


The editor: Eric Kroll has worked as a photojournalist 
for the Ne 功 参 Tires Der Spiegel and Wgxe, but is best 
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一 BILL WARD 


Bi WE Colectioz of tpe Ward Jaty 


known for his fetish photography appearing in maga- 
zines including Leg Sjpow and Fig) Feeled We and 
for his TASCHEN monographs Feisp Gnk and Beaxty 
Parade.AsaTASCHEN editon he most recently edited 
Chas Ray Kriders Motel Fit 岂 


THE WONDERFUL WORLD OF BILL WARD， 
KING OF THE GLAMOUR GIRLS 
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THE WONDEREFUL WORLD OF BILL WARD,KING OF THE GLAMOUR GIRLS 
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Born in Brooklyn in 1919. Died in New Jersey in 1998. 
Most of the time between those years Bill Ward spent 
drawing women. Women with exaggerated bosoms， 
Small-waisted, long-legged, with a healthy round ass.A 
fantasy woman, unless you are the actress Anita Ekberg， 
Veronica Lake, or the adult model Candy Samples. They 
were dressed, or sometimes partially dressed, to Please his 
imagination. His imagination fed the imagination of the 
American male with his 训 ustrations of women for 50 
years. Bil himself conceded he probably drew more 
“babes" than any other illustrator of his time. After all .…. 
his last name spelled backwards is DRAW 

Born March 6, 1919, William Hess Ward moved with his 
Prosperous family from Brooklyn, NY to Ridgewood, Nj， 
where he grew up. Bills dad was high up in the United 
Fruit Company management and wanted his son to go 
into the business, but all Bill wanted to do was draw. He 
Ieturned to Brooklyn and went to college at the Pratt 
Institute, graduating in 1941. 


“I believe in glamour combined with sex2” 


After being drafted and serving in the Army Ward 
Ieturned to Ridgewood, married twice, and lived out 
much of his adult life in the town where he was raised. 
Taken from the monologue in Reb Stouts very fine video 
TJe WPpnderjl We orWz 人 Wards own words provide 


an Overview: “Fans have Written to me about the incredi- 
ble volume of my work over the years. And its occurred 
to me that I may have had more work published than 
anyone in the history of the world. Now' it would have to 
be in the last 50 years and it would have to be in the 
United States. There just wasn't the market for volume 
WwWork the way there is now. Theres the comic strips, the 
gags,and so on. That's where the bulk of the work would 
be.Now ,for example, when I was in the Binder shop I 
laid out literally thousands of pages, seven panels per 
page. And this is when I was just a kid. Then all the work 
Idid during the war and afterwards. The work in 
Humorama, for example, the largest purchaser of car- 
toons in the world. And he bought 30 a month from me 
from 1947 through '67.Now that's 20 years and that 
comes to a total of 7,200 drawings, just gags, for one ou 
fit. Then theres comic strips that Tve done since then. 
And remember each strip has seven panels. And there 
were 20 individual drawings each month for that. Well,I 
never ever could figure out how much but .… Theres 
only one person that I can think of that may have pro- 
duced as much and thats Jack Kirby He started out when 
Idid and created Captain America and then he went on 
later to produce SpiderMan and The Hulk. And, of 
course, he does seven panels on a page and hes been 
working as many years as I have. But hes the only one 
that I can think of so theres a good chance that I may 


have produced more work than anyone in the history of 
the world. Its awesome” 

After college Bill got a job with Jack Binder drawing 
background art for one of the first big comic book pro- 
duction houses. Binder moved his shop from the Bronx 
to Englewood, New Jersey As his business expanded， 
Binder asked Ward to find other artists to help at the 
shop. Ward got dozens of his fraternity brothers hired 
which, unbeknownst to them, helped begin the "Golden 
Era of comic books. Ward concedes that this was one of 
the high points in his life. He and his co-workers got to 
Play baseball at lunch in a nearby field. Bill was a sports 
nut his entire life 一 darts, golf and baseball, among others. 
Besides, he was enjoying the camaraderie he experienced 
working side by side with talented artist friends, day after 
day The war tore the group aparb but also opened up 
opportunities. Reed Crandall, creator of Blackhawk, got 
drafted. George Brennen head editor at Quality Comics， 
hired Bill to replace him. 


“One can only wonder what fertile 
dreams Bill Ward had. 

In a matter of minutes, he put every man's 
dreams on paper” 一 ERIC KROLL 


Then Bill got drafted into the army and stationed at a 
naval base in Rhode Island. To earn extra money Ward 


“nn uncanny feel for What will sell combined With 3 flair for Drov0cation and Self-nromotion has 


THE WONDERFUL WORLD OF BILL WARD,KING OF THE GLAMOUR GIRLS 
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began drawing for Wendell Crowley his buddy from the 

Binder days who was working for Fawcett Publications. 人 
Within a short time, Ward was approached by the mili- 二 ] 0 

tary to draw a comic strip to boost morale that would 
appear in the local naval base newspaper AckeAckAmy 下 | 

was born, which later evolved into Torchy a statuesque， 娃 
curvaceous blonde bombshell that was Probably the most | 区 

famous paper woman to come out of World War JI 本 本 本 

After Ward got out of the army he returned to Quality 

Comics to work on Romance Comics. After all, he was 本 项 1 - 

now well versed in drawing the female form. Soon he - 上 习 
Was Iecreating Torchy and by 1949,she had her own 
book (comic). 

Several years later comics came under attack by the 
Federal government and that, coupled with the advent of 
television, meant the Golden Age of comics including 
Torchy came to an end. 

Ward shifted his hand to girlie art He found his savior 
in Abe Goodman, publisher of Humorama, which 
encompassed dozens of small gag cartoon digests. Bi 
favored conte crayon because he felt he could work faster, 
The nature of the medium necessitated big pieces of art 
Work. These doe-eyed, big breasted women are the Signa- 
ture for Bill Ward. Much of what is in Tpe Wpzderjol 
VWDrEorBU WP comes from this period. The women 
are comely the images humorous, or bawdy Raunchy yet 
innocent. 
Dian Hanson, Wards editor at Jeggs and Leg Spot during 
the later period of his life, said it best “With the Contes, 
Bill Ward was able to render nylon and leather in a dis- 
tinctive way that made his ilustrations and cartoons 
memorable and set him apart from the other cartoonists 
of the era 一 it really gave him his fetish edge. Fetish has to 
do not with the flesh but with the costuming of the flesh 
and the Conte gave Ward that control. It gave him the 
ability to make the textures that were stimulating to men， 
to Put them into the Picture .… The Contes were always 
Imemorable. When you saw a Conte in a magazine yoU 
may not have known what was alluring, but 让 you 
looked it was the leather and the nylon and the satin .…. 
No one else was doing fabrics. It was fetishistic. People 
Imay not have been aware that they were responding to 
fetishistic cues, but thats what it was>” 

Bill had a long and extensive career He would draw any- 
thing. Besides working for Humorama, Bil drew for Bob 
Sprouls Cracked magazine, Eros Goldstripes adult book 
covers, and Mavetys Leg Sjow magazine when the divine 
Miss Dian Hanson was editor Ward started a greeting 
card company had his own mail order business like artist 
Eric Stanton and drew and drew and drew. He also 
wrote. He wrote many of the gag lines for Abe Goodman 
and in his later years wrote and iustrated, once a month， 
an article for the bigrtitted Mavety magazine Juges. 
Towards the end of his career he drew transvestites in 
action and even Some bdsm fetish art, 

Itraversed the US to make this book, photographing 
Ward art in basements from as far away as Detroit', 
Michigan, to as close as across town, in my home town， 
San Francisco. His work is coveted like a rare coin and 
difficult to find...until now Now upon your lap can lie 
a drawn Woman With legs covered in nylon, heels higher 
than a spike, breasts the size of watermelons, gloves to 
the armpits and earrings dangling like mini-chandeliers. 
Bill Ward is a man who loved women. 

Its hard..…but.…aBill Ward is a Bill Ward is a Bill Ward. 
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Volume 4 Proves that the best keeps getting better with 
new names from all over the world and the most exciting 
and unique buildings and designs. As always, easy-to- 
navigate jllustrated A-Z entries include current and recent 
Projects, biographies, contact information, and website 
addresses. 


Here are just a few of the projects that 

are featured in the new book 

。， Ashelter for the needy made out of sandbags 

*。 “Nomadic Museum" made by Shigeru Ban out of 
shipping containers 

。 Atree house in Germany 

。 Extraordinary museums that will never be built in 
Lausanne and Guadalajara 


。New museums that have been built by Gehry Mansilla 
and Tufign, or Richard Meier 

*。，BMW Central Building in Leipzig by Zaha Hadid 

。，Allianz Arena by Herzog & de Meuron 

。，Wedding Chapel in Japan 

。 Design hotels in Berlin and Sa6 Paulo or Cerro 
Paranal, Chile 

。，Library in Seattle by Rem KoolhaayOMA 

Houses in Mexico City Sa6 Paulo, Corsica, Hiroshima， 

or Great Mackerel Beach, Australia 

。Spoon des Neiges by Patrick Jouin 

。Atowerthat will grow like a tree in New York 

。，With-it architects like David Adjaye, Caramel, Graftlab， 
Jakob+MacFarlane, Asymptote or Lewis Rurumaki Lewis 

。 Artists who take on architectural space, like Frank 


CHITECGTURE NE 


Stella or Bill Viola, or architects who are interested in 
art like Peter Eisenman 
。 The E-House, architecture that is greener than green 
。From the minimal (David Chipperfield and John 
Pawson) to the decidedly exotic (Longitude 131, Uluru- 
Kata National Park, Northern Territory Australia) 


The author: Philip Jodidio studied art history and eco- 
nomics at Harvard University and was editorin-chief 

of the leading French art journal Coxzzaissajce des 4 for 
Over tWo decades. He has published numerous articles 
and books, including TASCHENS Arcpztectare No 
Series, BU1dUg 4 Ne Me and monographs on 
Norman Foster Richard Meier Alvaro Siza, Tadao Ando， 
and Renzo Piano. 
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Architects/firms included: 
HITOSHIABE 

AobaxTei Restaurant/ Sendai' Miya 相 
TADAO ANDO 

4x4 House II/Kobe, Hyogo 

hhstyle com /Casa/ Shibuya-Ku. 
Tokyo 

JUN AOKI 

Louis Vuitton Roppongi Hills/ Minato- 
Ku, Tokyo 


SHIGERU BAN 
Shutter House fora Photographer/ 
Minato-Ku, Tbkyo 

Glass Shutter House / Meguro-Ku， 
Tokyo 

SHUHEI ENDO 

Springtecture O-Rush 

Tenpaku / Nagoya, Nagoya 

ENDOH &IKEDA 

Natuml Wedge/ Suginami-Ku, Tokyo 


HIROSHI HARA 
Orimoto House /Uchiko,Ehime 
ARATA ISOZAKI 

Yamaguchi Center for Arts and 
Media /Yamaguchi, Yamaguchi 
TOYO ITO 

Tbds Omotesando / ShibuyaKu, Tokyo 
TProject/ Fukuoka, Fukuoka 

WARO KISHI 

Luna de Miele 


Omotesando / Shibuya-Ku, Tokyo 
House in Yoyogiruehara /ShibuyaKu， 
Tokyo 

KENGO KUMA 

Fukusaki Hanging Garden / Osaka, Osaka 
Nagasaki Prefecture Art 

Museum / Nagasaki, Nagasaki 
FUMIHIKO MAKI 

TVAsahi Headquarters/MinatoKu， 
Taleo 


SEJIMA+NISHIZAWA/SANAA 
2lst Century Museum of Contemporary 
Art/ Kanazawa lshikawa 

Christian Dior OmoreSando /Shibuya- 
Ku,Tokyo 

YOSHIO TANIGUCHI 

Gallery of Horyuji Treasures/ 

Tito-Ku, Tokyo 

TEZUKA ARCHITECTS 

Observatory House /Kamakura, 


Kanagawa 
Matsunoyama Natural Science 

Museum / Matsunoyama, Niagata 
MAKOTO SEI WATANABE 

Shin Minamata Station and Minamata- 
mon / Minamata Kumamoto 
MAKOTO YOKOMIZO 

Tomihiro Art Museum /Azuma, Gunma 


In Praise of Ambiguity 

Slightly smaller than California, Japan has a much larger 
Population, estimated at 127,417,244 in July 2005. Over 
the Past decade, the population has increased by approx- 
imately two million people, but overall, the Japanese are 
aging. Certainly the largest modern city in the world， 
Tokyo, with only 0.69% of the total area of Japan, is home 
to 10% of its inhabitants, creating an extreme density of 
3,655 persons per square kilometer A large part of the 
eastern seaboard of the country between Jokyo and Osaka, 
is almost a continuous urban area, while to the wesb more 
mountainous and less densely settled areas exist. These 
faces,and in particular the urban density of the country， 
are important to understanding its architecture, Particular- 


ly where residential construction is concerned. Another 
significant factor in Japanese architecture is the underlying 
Sense of fragility born of catastrophes. Successive disasters， 
some natural and some man-made, have shaped the con- 
temporary face of Tokyo, for example. The first of these in 
the 20th centrury was the Great Kanto Earthquake of 1923， 
measuring 7.9 on the Richter scale, which may have killed 
200,000 and left 64% of the remaining population home- 
less. The second, even more radical in its destruction, was 
the American firebombing of the city between March and 
May of 1945. More people died in those months than in 
the instantaneous devastation of Hiroshima. By September 
1945,the population which had exceeded 6.9 million in 


1942, had dropped through death and emigration to 
2.777,000. Incendiary devices, dropped on a city constitut- 
ed mostly of wooden structures, were particularly efficient. 
For this reason,it can be said that the largest city on earth 
has been built almost entirely since 1945. At the outset' 
this construction went forward with limited means. As in 
wartorn Europe' it Was essential to build cheaply and fast. 
In more recent times, an implacable commercial logic 
which has little to do with the canons of esthetics has been 
the dominant influence. In a sense, this tidal wave of bad 
architecture is the second man-made disaster in Jokyos 
Tecent history It has swept before it much of the beauty of 
centuries-old tradition 
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Architects/firms included: 
WIEL ARETS 

University Library / Utrechr 
Colophon Srylesuite / Maastrichr 
ERICK VAN EGERAAT 


MEYER EN VAN SCHOOTEN 
Shoebaloo /Amsterdam 
Blok31Almere 

MVRDV 


NOX 
Club.House / Rorterdam 
Hunk Youth Centers / Various 


DIRKJAN POSTEL 
Town Hall /'S-Hertogenbosch 
SEARCH 


Lloyd Hotel /Amsterdam 

Patio Housing/ Ypenburg 

NEUTELINGS RIEDIK 

5 Shinxen Housing/ Huizen 

Shipping And Transport College/ 
am 


Popstage / Breda 
City Hall / Alphen Aan Den Rijn 
HERMAN HERTZBERGER 
Watervilla / Middelburg 

Coda Cultural Center/ Apeldoom 


From Rembrandt to Rem 

Dutch architecture and design are hot. Beneath an ou 
ward appearance of dullness or dryness lies an adventur- 
ous heart and a willingness to go where few creators 
have gone before them.Rotterdams own Rem Koolhaas 
(OMA) straddles the globe much like his huge new 
CCTV Tower will soon straddle Beijing, while his 
younger colleagues, such as Lars Spuybroek (NOX) imag- 
ine houses that sing and dance. Nor does Dutch inven- 
tiveness stop at pure architecture. Droog Design does for 
niture, and West 8 creates gardens all over the world. 
Though predictions are made regularly about the end of 
this "golden age" of Dutch architecture, each year brings a 
remarkable new crop of projects and completed build- 


Locations Ta Pavilion /Rheden 

OMA/REM KOOLHAAS Wplzak Farmhouse /Zutphen 

Blok 57Almere UN STUDIO 

Souterrain / The Hague La Defense /Almere 

ONL Theater/ Lelystad 

Acoustic Barrier/ Leidsche Rijin / KOEN VAN VELSEN 

Urecht Media Authority Building / Hilversum 


ings, confirming this small nation as one of the real cre- 
ative leaders in Europe,ifnot the world. 

As Aaron Betsky the director of the Netherlands 
Architecture Institute in Rotterdam wrote in his recent 
book Fepe Pak Wy Dutcp Destga so Good Dutch 
architects such as MVRDV are exporting the lessons they 
learned designing social housing all over the world, and 
Dutch industrial, graphic and furniture designers are 
picking up commissions in the United States, Europe 
and Asia. In the recent competition for redesigning 
Ground Zero in New York, three of the seven teams 
included Dutch architects … For a small country the 
Netherlands exerts amazing influence” Nor is this posi- 


TASCHEN'” new architecture series brings 
a unique perspective to world architecture, 
highlighting architectural trends by 
country Each book features 15 to 20 
architects 一 from the firmly established to 
the up-and-coming 一 with the focus on how 
they have contributed to very recent archi- 
tecture in the chosen nation. Entries include 
contact information and short biographies 
in addition to copiously illustrated descrip- 
tions of the architects or firms most signifi- 
cant recent projects. Crossing the globe from 
country to country this new series celebrates 
the richly hued architectural personality of 
each nation featured. 


Series author: Philip Jodidio studied art history and 
economics at Harvard University and was editorin-chief 
of the leading French art journal Coxzxzaissajzce des 4 
for over rwo decades. He has published numerous articles 
and books,including TASCHENY Arcpztectaye No series， 
Butaoaiga New Me and monographs on Norman 
Fosten Richard Meien Alvaro Siza, Tadao Ando,and 
Renzo Piano. 


Kennispoort/ Eindhoven 
RENE VAN ZUUK 

Arcam Architectuurcentrum / 
Amsterdam 

Blok 161Almere 
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tive attitude toward the Netherlands reserved to the 
already famous. Burton Hamfelt, a Canadian who is one 
of the principals of S 333,a young Amsterdam firm made 
up almost entirely of foreigners, says“The Netherlands 
was a Strategic choice to open an ofce for usi location， 
work climate, an enthusiastic design culture 一 our mixed 
backgrounds made this the most interesting location to 
also explore the world. The Netherlands is Promoted as a 
kind of Hollywood for architects.Ifyou want to become 
an actor you go to Hollywood; 让 you want to become an 
architect, you come here. Even though the situation is 
clearly different now there is still no other country where 
the design culture is omnipresent” 
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ARCHITECTURE IN SWITZERLAND 


Ed.Philip Jodidio / Hardcover format: 23.1 x 28.9 cm 
(9.1 x 11.4 in.), 192 pP. 


0NIYE 19.991$24.99 
邑人 .99 / 半 3.900 


TASCHEN' new architecture series brings 
aunique perspective to world architecture， 
highlighting architectural trends by 
country Each book features 15 to 20 
architects 一 from the firmly established to 
the up-and-coming 一 with the focus on how 
they have contributed to very recent archi- 
tecture in the chosen nation. Entries include 
contact information and short biographies 
in addition to copiously illustrated descrip- 
tions of the architects or firms most signifi- 
cant recent projects. Crossing the globe from 
country to country this new series celebrates 
the richly hued architectural personality of 
each nation featured. 


Series author: Philip Jodidio studied art history and 
economics at Harvard University and was editorin-chief 
of the leading French art journal Coxzzaissjzce des Ai 
for over two decades. He has published numerous articles 
and books,including TASCHENY 4ycpztectae No series， 
Butaoaiga New Me and monographs on Norman 
Foster Richard Meier Alvaro Siza, Tadao Ando, and 
Renzo Piano. 


Architects/firms included: 
MARIO BOTTA 

Bodmer Library And Museum / 
Cologny Geneva 

Tour De Moron / Malleray Jura 
SANTIAGO CALATRAVA 

Law Faculty Library / Zurich, Zurich 
ALDO CELORIA 

Tiavella House /Castel San Pietro， 
Ticino 


Tiapanese House / Castel San Pietro, 
Ticino 

JUORG CONZETT 

Suransuns Footbridge /Viamala, 
Graubiinden 

DEVANTHERY & LAMUNIERE 
Primary School / Rolle. Vaud 
DIENER & DIENER 

Migros Shopping Center & Club 
School/ Lucerne, Lucerne 


Novartis Pharma Headquarters / Basel， 
Basel-Stadr 

E2A 

Broilberg Housing Complex / 
Kilchberg, Zurich 

NORMAN FOSTER 

Chesa Futura / St Moritz, Graubiinden 
FUHRIMANN + HACHLER 
Residence, Uetliberg / Zurich, 

Zurich 


PATRICK GARTMANN 
Gartmann House /Chur Graubiinden 
Gigon /Guyer 

KunstDepot Henze &c Ketterer/ 
Wichtrach, Bern 

Villa Annamaria / Kastanienbaum， 
Lucerne 

HERZOG & DE MEURON 
Schaulager/ Miinchenstein， 
BaseLLand 


DAVIDE MACULLO Hormonorium, Swiss Pavilion / 
House / Gorduno, Ticino Architecture Biennale 8, Venice 
VALERIO OLGIATI 了 PETER ZUMTHOR 


Yellow House /Flims, Graubiinden 
Peak Gornergrat/ Zermatt 

Valais 

University OFLuceme / Luceme 
RENZO PIANO 

Paul Klee Center / Bern, Bemn 
PHILIPPE RAHM 


Thermal Baths / Vals, Graubiinden 
Klangk6rper (Sound Box), Swiss 
Pavilion / Expo 2000, Hanover 
Single-Family House /Jenaz, 
Graubiinden 


PETER 
ZUMTHOR 


Swiss Made Architecture 


Imagine a landlocked country less than twice the size of 
New Jersey with a population even smaller than that of 
the American state (7,489,370 一 July 2005 est). It shares 
borders with its larger and more powerful neighbors， 
France, Germany and Italy This country has four official 
languages and a history that goes back to the year 1291. 
These might not seem to be ideal circumstances for the 
creation of a culture of contemporary architecture, and 
yet Switzerland appears to be more convinced of its often 
austere modernity than most other European countries. 
Itis no accident that the countrys ten-franc bill carries a 
Portrait of Le Corbusier 

Often thought to be French, Charles-Edouard Jeanneret 
was of course born in La Chauxde-Fonds, Switzerland, in 
1887. The unusual mixture of strong and ancient nation- 


TRAVELLA HDUSE 


al traditions with a fascination for Structural innovation 


has also been expressed in Switzerland through its engi- 
neers. Robert Maillart (born in Bern in 1872 一 died in 
1940) is best known for his elegant and radically innova- 
tive bridges, based on the use of flat and curved Slabs of 
reinforced concrete. Maillarts education and career offer 
one answer to the enigma of the creativity of modern 
Swiss architecture and engineering. He obtained his 
degree from the Federal Polytechnic Institute (ETH) in 
Zurich in 1894, and taught there for several years after 
1912. 

As small and landlocked as it may be, Switzerland has 
afhrmed its modernity even as its mountain communi- 
ties often recycle traditional chalet forms to the point of 
overconsumption. Where cow bells and chocolate occu- 


py the tourists superficial vision of a charming kitsch 
universe, an even cursory Overview of Switzerland's con- 
temporary architecture reveals a commitment to a strong 
but perhaps austere vision of new buildings. Inclined to 
quality construction, perhaps because of its combination 
of wealth and a harsh winter climate, Switzerland's con- 
temporary architecture occupies a place apart in Europe. 
Though currents from France, Germany or Italy flow 
Strongly through its designs, Swiss architecture schools， 
the ETH Zurich and the EPFL in particular, assure that 
locally produced talent will continue to form the core of 
its population of designers and engineers. 

Like a bridge by Robert Maillart, it may be expected that 
Swiss architecture will nurture its very Special combina- 
tion of audacity and innovation, allied to solidity. 


“Baumeister Sie geben Flagshinstores, Museen, Banken und LuXUSVillen ein Gesicht. Diesen Kiinstiern 
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Architects/firms included: CARUSO STJOHN 


DECOI NORMAN FOSTER 


ARCHITECTURE IN THE UNITED KINGDOM 


Ed. Philip Jodidio / Hardcoven format: 23.1 x 28.9 cm 
(9.1 x 11.4 in.), 192 pp. 


0NIYE 19.991$ 24.99 
多 亿 .99 /在 3.900 


Architecture Foundarion Building / 


RICHARD ROGERS 


DAVID ADJAYE 

dea Store, Chrisp Steet/ Tower 
Hamlets, London 

1dea Store, Whitechapel / Tower 
Hamlets, London 

WILLALSOP 

Ben Pimlott Building Goldsmiths 
College /Lewisham,London 

Fawood Childrens Centre / Harlesden, 
London 


Gagosian Gallery / Camden, London 
Art Gallery / Walsall 

LAURIE CHETWOOD 

Butterfly House / Surrey 

DAVID CHIPPERFIELD 

Gormley Studio/ lslington, London 
The Hepworth / Wakefield 
EDWARD CULLINAN 

Downland Gridshell / Singleton， 
West Sussex 


Bankside Paramorph / Bankside， 
London 

Ellis Williams 

Baltic Centre for Contemporary Arts/ 
Gateshead 

FEFOA 

BBC Music Center/ Hammersmith and 
Fulham,London 

2012 Olympics / Strmatford, London 


30 St Mary Axe SwissRe Headquarters/ 
City of London, London 

The Sage / Gateshead 

NICHOLAS GRIMSHAW 

Bath Spa / Bath 

Eden Project/ Bodelva, Cormwall 
ZAHA HADID 

Glasgow Museum of Transport/ 
Glasgow 


Bankside, London 
MICHAEL HOPKINS 

WEIlcome Trust Gibbs Building / 
Camden, London 

Cathedral Refectory / Norwich 
EVAJIRICNA 

Private Residence, Belgravia /City of 
Westminster London 

Boodle K Dunthorne / Liverpool 


Chiswick Park /Chiswick London 
Mossbourme Community Academy / 
Hackney London 


Adventures in the Shire 

The cover of a recent Spanish magazine featuring con- 
temporary British architecture resembled nothing so 
much as an advertisement for The War of the Worlds. 
Hulking over the austere white and gray forms of David 
Chipperfields London studio for Antony Gormley the 
improbable shapes of Future Systems" Selfridges store in 
Birmingham and Will Alsops College of Art and Design 
in Toronto appeared to be doing gruesome battle over 
Some decidedly insular territory The Spanish photomon- 
tage gives no clue as to which style would be the victon 
but it does hint at the remarkable variety Seen in the 
contemporary architecture of the United Kingdom. 
Although some prestigious and creative English-based 
designers, ranging from Lord Norman Foster to Zaha 
Hadid and Foreign Office Architects (FEOA), do their 


most important work outside the UK, a brief overview 
of recent building in the country shows solutions varying 
from minimalist rigor to pop art excess. But then few 
other countries manage to Simultaneously nurture cen- 
turies old traditions while spawning music groups like 
the Sex Pistols. Or perhaps stark contrast and deeply 
divided aesthetics are just a sign of the times. 

The English fashion designer John Galliano has run 
roughshod over the staid lines of Dion somehow giving 
new luster to a worn-out brand. Inspiration for young 
architects,too And if English design triumphs abroad， 
just how insular can it really be? 

In the image of London itself contemporary architecture 
in the UK is something of a cosmopolitan melting pot. 
Architects featured in this book and based mostly in the 


capital were born in Baghdad, DarEs-Salaam, Shiraz, 
Madrid, Zlin (Czech Republicj, or Poole, Dorset. The 
point of this volume is not to give an exhaustive evalua- 
tion of architecture in the UK, but to select a number 
of very recent buildings that taken togethen are some- 
thing of a barometer of the situation in 2005. 


TOM POULION.ITHE SECRET ART OF AN ENGLISH GENTLEMAN 


“TARASCHEN unearths an astonishing 
cache of mid-century English erotica， 


TomcPoulton 


[ED The actual book is completely smiley-free! 


| 二 sxNUhitionisiy 


TO 


= 一 


Thomas Leycester Poulton was an English magazine and 
medical book illustraton born in 1897. Upon his death in 


ties to certain players in the 1963 Profumo scandal， 
reaking at the time of his death, hint that he may, in 


1963 it was discovered he was also a prolific and imagina- fact have been the in-house artist at the parties that 


tive erotic artist who produced hundreds of Sketches and 
finished drawings of women proudly and exuberantly 
displaying themselves in ways shocking to conservative 
Posewar Britain. Once one gets past the Shock value it 
becomes clear that Poultons greatest talent was in por- 
traying the human body in the sexual acb and since he 
did it with such rare insight many have argued he must 
have actually witnessed the orgies he put on paper His 


rocked British Parliament, Poulton's archive remained 
hidden from public view until the late '90s, when it 
turned up among the artifacts of an aging professional 
yachtsman who was dispersing his vast collection of eroti- 
ca.Though Tom Poultons work tells us much about 
English society between 1948 and 1963,there is a univer- 
Sal quality to these images of joyous, uninhibited sexuali- 
ty that transcends time and place. 


FOR ADULIS ONLY'! 


TOM POULION.THE SECRET ART 
OF AN ENGLISH GENTLEMAN 


Ed. Dian Hanson 人 Maclean 5 Hardcover， 
format: 21 x 29.3 cm (8.3 x 11.5 in.), 224 pp. 


0NIYE 29.991$39.99 
和 19.99 / 半 5.900 


Objposite: So grappate eactl aot 太 pe 011d0 DR oO ste， 
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The editor Dian Hanson is a twenty-five-year veteran 
of mens magazine publishing, including the titles 
Prtzen OPooker Juggs and Leg Sbow. Most recently 
She authored TASCHENYS Dian Haiaxsoag Te Faslomy o 
Me Magaz111e5 Sixvolume set 


The author: Jamie Maclean is co-founder of the Erotic 
Print Society and since 1993 has kept busy publishing 
limited editions of rare antique and contemporary erotic 
art. He lives in London, England. 


THE ROY STUART COLLECTION 


Roy Stuarts best 160g Spow 
magazine Stories， 
Uncutand Uncensorell 
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In 1993, Roy Stuart began producing monthly Phoro sto- 
Ties for Leg Sjow magazine, working closely with then- 
editor Dian Hanson to tailor his work to the magazine's 
demanding audience 一 fetishists with many diverse inter- 
ests including bare feet high heels, all manner of modern 
and vintage lingerie, voyeurism, female dominance, and 
body hair Some of these interests, like body hair and 
Panties, dovetailed nicely with Stuarts own tastes, while 
others were a less comfortable fit, as Stuart was never 
actually a fan of the complex wardrobe beloved by Leg 


Sjorv readers and provided by Hanson each month. 
Nevertheless, despite disagreements and outright battles, 
they managed to work together until August 2001, dur- 
ing which time Stuart produced what many consider his 
finest work. The five little books in this boxed set contain 
aselection of 34 stories created for Leg So between 
1995 and 2001. For the first time, each story is presented 
fulllength and complete, for a total of 960 pages of 
uncensored Roy Stuart. Consider it the ultimate gift of 
love, and remember that loving starts with loving oneself. 


THE ROY STUART COLLECTION 


Dian Hanson /5 volumes in a slipcase, format: 
9.7x14 cm (3.8 x5.5 in.),960 pp. 


The editor Dian Hanson is a twenty-five-year veteran 
of mens magazine publishing. She began her career at 
Puralaiz Magazijze in 1976 and went on to edit a variety of 
titles, including Pertzex Ouz Fooher Out BiRenr and 
Junggs magazines. In 1987 she took over the "60s title Leg 
Spot and transformed it into the worlds bestselling 
fetish publication. Most recently she authored 
TASCHENY TezmyUworld Tomz of Panzd TINe Comaic 
Colectioz and Diaz Fazasops Hislomy of Mezzs Magazi11es 
Sixvolume set. 
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CASE STUDY HOUSES 

The pioneering project that sought to bring 
modernism to the masses 

Elizabeth AI Smith 

The Case Study House program (1945-1966) was an 
exceptional, innovative event in the history of American 
architecture and remains to this day unique. The Pro- 
gram, which concentrated on the Los Angeles area and 
Oversaw the design of 36 prototype homes, sought to 

e available plans for modern residences that could be 
easily and cheaply constructed during the postwar build- 
ing boom. Highly experimental, the program generated 
houses that were designed to redefine the modern home， 
and thus had a pronounced influence on architecture 一 
American and international 一 both during the programs 
existence and even to this day This compact guide 
includes all the projects featured in our XL version, with 
over 150 photos and plans and a map of where all houses 
are (or Were) located. 
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LOUIS ISIDORE KAHN 

The late bloomer 

Joseph Rosa 

Though Louis Jsidore Kahn (1901-1974) started his 
career late in his life, the few projects he was able to 
undertake were realized to perfection. With the Jonas 
Salk Institute in La Jolla, California (1959-1965) Kahn 
created a workspace with superb functional and aesthetic 
qualities; the institutes Minimalist elements radiate a 
sense of eternal beauty The Kimbell Art Museum in Fort 
Worth (1966-1972) occupies the somewhat faceless city 
like an island of spiritual space, an eftect that is achieved 
by simplicity in design and materials. Also, the Indian 
Institute of Management in Ahmedabad (1962-1974) 
and the Shere-Bangla Nagan National Assembly of 
Bangladesh in Dhaka that was finished after his death are 
buildings of monumental importance. This book brings 
together 17 Kahn projects, ranging from private housing 
to commercial architecture, religious buildings, exhibi- 
tion spaces, and government buildings. 
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Ed. Peter Gossel / Softcover flaps, 
format: 18.5 x 23 cm (7.3 x 9.1 in.), 96 PPp. 


MIES VAN DER ROHE 

Less is more: finding perfection in purity 
Claire Zimmerman 

Ludwig Mies van der Rohe (1886-1969) was one of the 
founding fathers of modern architecture. He was the cre- 
ator of the Barcelona Pavilion (1929), the Farnsworth 
House in Plano,Illinois (1945-1951) and the Seagram 
Building in New York (1954-1958). Well known for his 
motto "less is morey he sought a kind of refined purity in 
architectural expression. His goal was not simply building 
for those of modest income (“Existenzminimum”) but 
building economically in terms of sustainability both in a 
technical and aesthetical way; the use of industrial materi- 
als such as Steel and glass were the foundation of this 
approach. Though the extreme reduction of form and 
material in his work garnered some criticism, Over the years 
many have tried 一 mostly unsuccessfully 一 to copy his orig- 
inal and elegant style. This book explores more than 20 of 
his projects between 1906 and 1967, from his early wor 
around Berlin to his most important American buildings. 
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TASCREN 


DURER 

Germany's greatest Renaissance artist 

Norbert Wolf 

Though he is most famous for his engravings,Albrecht 
Diirer (1471-1528) was also a master painter and drafts- 
man whose work exemplifies the spirit of German art. 
Dirers importance in the German High Renaissance was 
Such that he can be considered to embody the movement 
entirely His visits to Italy (where he studied most notably 
with Giovanni Bellini) had a profound effect on his artis- 
tic development and enabled him to combine both 
German and Italian influences in his work. In his later 
life, Diirers passion for knowledge and progress led him 
to research and write on the subjects of art theory and 
mathematics, making him not only the greatest Northern 
European artist of his time, but also one of its leading 
thinkers. This overview of Diirers entire oeuvre 一 cover- 
ing his oil tempera, and watercolor paintings, copper 
and wood engravings, and his drawings and sketches 一 is 
the perfect introduction to his work. 


TITIAN 
The Venetian virtuoso 
Jan G. Kennedy 


Aleading artist in the High Renaissance, Titian (Tiziano 
Vecelli, 1488-1576) was the Venetian school's greatest 
Painter and is one of the bestloved Italian artists of all 


time. Titian was highly regarded during 
his renown has not diminished in the in 


his lifetime, and 
tervening cen- 


turies; SO great Was his ability to manipulate colon tex- 
ture, and tone that he is still considered to be one of art 


historys greatest technical masters. The 


reedom exhibit 


ed in his pictorial compositions was unprecedented and 
greatly influential on later artists, notably Manet who 
closely studied Titians work at the Louvre. This book 


examines Titians evolution, from his ear 
under Giovanni Bellini to his later matu! 
a Wide perspective on the lifes work of 


master painter, 


y years training 
Te work, giving 
his legendary 
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Softcover flaps, format': 18.5 x 23 cm 
(7.3 x 9.1 in.), 96 pp. 
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多 499/ 半 1500 
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VIDEO ART 

Ideas in motion 

Sylvia Martin 

The immediacy and accessibility of video makes it an 
ideal medium for artists who want to work with sound 
and moving image; as Soon as video cameras Were avVail- 
able to the public in the 1970s, artists were already 
beginning to experiment with the possibilities of video. 
Though it took decades for it to be widely embraced by 
mainstream art video is now firmly accepted as an 
important medium, thanks to the work of artists such as 
Valie Export, Bruce Nauman, Bill Viola, and Gillian 
Wearing. 


Artists featured: Fija-Liisa Ahtila, Candice Breitz, Stan 
Douglas, Douglas Gordon, Gary Hill, Nan Hoover Pierre 
Huyghe, Paul McCarthy Aernout Mik, Bruce Nauman， 
Marcel Odenbach, Iony Oursler Nam June Paik, Pipilortti 
Rist, Steina and Woody Vasulka, Bill Viola 
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NEW MEDIA ART 

Art in the age of digital communication 

Mark Tribe / Reena Jana 

Artists have always been early adopters of emerging 
media technologies, from Albrecht Diirer and his use of 
the Printing press in the 16th century to Nam June Paiks 
experiments with video in the 1960s. This book addresses 
New Media art as a specific art historical movement， 
focusing not only on technologies and forms but also on 
thematic content and conceptual Strategies. New Media 
art often involves appropriation, collaboration, and the 
free sharing of ideas and expressions, and frequently 
addresses the political ramifications of technology 
around issues of identity commercialization, Privacy and 
the public domain. Many New Media artists are pro- 
foundly aware of their art historical antecedents, making 
reference to Dada, Pop Art Conceptual art, Performance 
art and Fluxus. 
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Ed. Uta Grosenick / Softcover flaps， 
format: 18.5 x 23 cm (7.3 x 9.1 in.), 96 pp. 
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Artists featured: Cory Arcangel, Jonah BruckerCohen 
and Katherine Moriwaki, Vuk Cosic, Mary Flanagan, Ken 
Goldberg, Paul Kaiser and Shelly Eshkan Jennifer and 
Kevin McCoy Mouchette, MIAA, Mendi and Keith 
Obadike, RSG, Raqs Media Collective, @TrMark, and John 
ESimon,Jr, Young-Hae Chang Heavy Industries 


The editor: Uta Grosenick has worked at the Deich- 
torhallen in Hamburg and the Bundeskunsthalle in 
Bonn, and was curator at the Kunstmuseum Wolfsburg. 
Since 1996, she has been working as a freelance editor 
and organizer of exhibitions. Her publications include 
TASCHENYS AtCt be Ta OFije Me At Not， 
and WD7e AS. 
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ABSTRACT EXPRESSIONISM CONCEPTUAL ART CUBISM DADAISM 


Barbara Hess Daniel Marzona Anne GantreflihrerTrier Dietmar Elger 


Fantastic 
Art 


EXPRESSIONISM EANTASTIC ART FUTURISM MINIMAL ART 
Norbert Wolf Walter Schurian Sylvia Martin Daniel Marzona 


surrealism 一 


NEW MEDIA ART POP ART REALISM SURREALISM 
Mark Tribe/Reena Jana Klaus Honnef Kerstin Stremmel Cathrin KlingsohrLeroy 
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BAMBOO STYLE 

The many uses of beautiful bamboo 

Edited by Angelika Taschen /Photos by Reto Gunti 
Besides feeding pandas and making a yummy addition to 
many Asian dishes, bamboo is also used as a building 
material, both functional and decorative, throughout coum- 
tries such as China, Japan, and Indonesia. The dried stems 
are extremely sturdy and lend themselves to a multitude 
of uses. Some houses show off bamboo in more straight- 
forward ways, lining the ceilings or floors with stems, or 
even forming walls. Bamboo is also used to construct fur- 
niture, lending a chair or a bed a warm, earthy feeling. 
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CHINA STYLE 

Calling all Sinophiles 

Edited by Angelika Taschen / Photos by Reto Guntli 
Atraditional Chinese temple mingles with a minimalist 
Shigeru Ban villa, a Shanghai hotel that holds the world 
record for the tallest hotel, and a luxurious Beijing club 
in this compact tour of Chinas most exceptional inte- 
riors. Proposing a refreshing blend of antiquity and 
modernity these images exude feelings of simplicity， 
Zen,and wellbeing. 


ICONS 一 New Titles 


Flexi-cover format: 14 x 19.5 cm 
(5.5X7.7 in.), 192 pp. 


NEW YORK STYLE 

Among the skyscrapers: New York's most fabulous 
dwellings 

Edited by Angelika Taschen 

Beginning with archive images of the Big Apple over the 
past century and blooming with gorgeous photos of the 
citys most beautiful and unique interiors, this book 
explores the real New York inside and out From high-rise 
luxury condos with stunning views to industrial lofts, art 
collectors pads, and eccentric, funky apartments, the inte- 
riors featured here 一 in colorful fall-page photros 一 are as 
amazing and diverse as New Yorkers themselves. 


“These 90rgeous little books offer 03ge after n3g6 0f Colour-rich Scenes from nrivate houses, Dublic 


一 LE MONDE, Payris, omr tjpe 
ICONS series 


SOUTH AFRICAN STYLE 

A country of contrasts 

Edited by Angelika Taschen / Photos by Deidi von 
Schaewen 

This surprising and multi-hued collection of interiors 
ranges from Dutch colonial to traditional wood and 
thatched-roof houses, townships, modern city apart- 
ments, and funky artists' homes, reflecting the countrys 
tumultuous political history while celebrating its rich 
culture， 


DESIGN HANDBOOK.CONCEPTS, MAITERIALS， 
STYLES 

Knowledge is power: A to Z design definitions 
Charlotte & Peter Fiell 

Atlast: a highly affordable, userfriendly handbook on 
design that covers all the major concepts, materials, and 
Styles Over the last 150 years with concise, easy-t 
stand definitions. And as youd expect from TA 
its packed cover to cover with outstanding images too. 


An absolutely indispensable book for all design fansl 


FASHION NOW/ 

Fashion designers in the spotlight 

Edited by Terry Jones and Susie Rushton 

Compiled by the stylesavyvy staff of the seminal monthly 
LED, Fashion Now highlights the work of over 90 design- 
ers around the globe, focusing on not only the biggest 
names but also the most exciting new talent,Ato 乙 
designer entries include exclusive interviews, biographical 
information, Photos of recent designs by todays leading 
Photographers, and current catwalk shots. 


Snaces, hotels and nalaces that are boundto getyour Creative juiceSs flOWing.… 一 "RossstoNar spa rowaow on wuesoweseries 


ICONS 一 New Titles 


一 [THE NEW YORK TIMES BOOK REVIEW', Nero Jor 有 orz tjpe Icons series 


ICONS 一 New Titles 


Flexi-cover format: 14 x 19.5 cm 
(5.5X7.7 in.), 192 pp. 


ICONS 
CelLeR5 


9|GNs 


TASCEN 
70s CARS M.C.ESCHER SIGNS 
Cars in the Age of Aquarius Labyrinths of the imagination Stop! No parking! Men at work! Animals crossingl! 
Tony Thacker/ Edited by Jim Heimann Edited by Marc Veldhuysen Colors 


During a decade of tumultuous change that gave us disco 。” Imaginary worlds, impossible stairways, Paradoxical hall- This book features an amusing collection of signs from 
and optional 8-track tape decks, the 70s would also witness ”ways, enigmatic Patterns, and mind-boggling graphics are around the world. Divided into chapters by type (animals， 


the demise of muscle cars and the birth of the economy the trademarks of M.C. Eschers artwork. His two-dimen- ”men, stop, dangep transporb children, toilets, work non 
car And with an influx of imports from Europe and Japan ”sional drawings bring to life a fourth dimension where etc.),the signs demonstrate how different cultures portray 
there was more choice than ever. 70s Cars has them all 一 the surfaces of things come together like a Mobius strip， ”the icons with which we are all so familiar The diverse 
from luxury models like the Cadillac Eldorado converc The profoundly original work of Escher has inspired Selection of photographs is accompanied by texts describ- 
able, Chysler Cordoba (with rich Corinthian leather),and countless artists, designers, and flmmakers and can be ing the cultural and social Significance of signs. You may 
assmaller" Lincoln Versailles,to fuel-conscious subcom- considered a genre in itself This guide provides a mind- even learn things from this book that could save your life 
Pacts like the Pinto, Vega "Le Car and the Datsun 210. bending introduction to the great masters work. the next time you travell 


ee 一 


ICONS 一 New Titles 


“EXcellent design quality-- 
凡 SOUrCe OfinsSpnirati0n 


一 INSIDE FR, Byrassels orz Web Design: Best Studios 


WEB DESIGN: E-COMMERCE 


The worlds coolest online shopping sites 

In this latest addition to the Web Design series, we explore 
the very best of electronic commerce website design. Now 
that people are using online shops to buy everything from 
computers to groceries to clothing,e-commerce has become 
amajor Player in the sales market 一 to such a degree that 
Tecent Iesearch has estimated that about 10% of US “brick 
and mortar sales are even influenced by online shops. From 
small retailers to online superstores, this guide brings you 
the most cutting edge e-commerce Sites on the web today 


ICONS 一 Web Design / New Titles 


Ed.Julius Wiedemann / Flexi-cover format': 14 x 19.5 cm 
(5.5X 7.7 in.), 192 pp. 


0NIYE 6.991$ 9.99 
多 499 / 半 1500 


TASCMEN 


WEB DESIGN: FLASH SITES 

The power of Flash 

Many of the webs most eye-popping sites are created using 
Flash, a program which allows for total creative freedom 
and maximum interactivity In its early years, Flash was 
used mostly for artistic and design sites, but more recently 
large corporations have turned to Flash. This guide rounds 
Up the very best and most innovative sites using 100% 
Flash navigation,including Nike, Adidas, Shrek, Nintendo, 
Playstation, Ford, and Honda. Also featured are two case 
studies and an introduction by Rob Ford,the creator of 
Favorite Website Awards. 


“te SexXzES 
81QjpjtC DOOR DUOOJe7 


170 EXZS1e71CE. 


一 ADVERTISING AGE, Ner 2 大 


ONLY 


$12.99 / 吕 6.99 
半 1900 EACH 


Hardcover format: 
24X3ocnm (9.4xI.8 in 
c. 2oo PP. each 


BAUHAUS 
IMagdalena Droste, 
Bauhaus Archiv 


一 一 -ae 


DAL1 


一 DOMUS, Milan or bauhaus 


DALT 
Robert Descharnes / Gilles NeEret 


KLIMT 
Gottfried Fliedl 


一 THE OBSERVER LIFE MAGAZINE,Lordom HOPPER 
Jvo Kranzfelder 


“Wit hohen Auflagen und kieinen Preisen machte TASCHEN aus Kunstbiichern Massenware und hat den 


作 胃 east1taDle zttyodzictzo7 
加 Meatzsses 200 太 201zje 雁 zedz 轨 
区 ， Of zastyatz0115 1011 NUCRe 太 G 
M 太 工 5 5 上 1001 轨 7) 1721e1tce DOoR 如 00G 加 芭 e 
11IO1e SE1ZOUS DO1U1J” 


一 THEARTBOOK, Lordozm om Matisse 


MATISSE 
Gilles NeEret 


PICASSO 
Carsten-Peter Warncke /Ed. Ingo F. Walther 


人 DooR Iat IORes 
10e7yedade1 0o11 @&1OU1NeJ 切 70UC 万 
CI ZI11GBI1IG1T) 111NSEN11I 


一 LALIBRE BELGIQUE, Brxssels, oxz Symbolism 


SYMBOLISM 
Michael Gibson /Ed. Gilles Neret 


几 FTjrrtses 记 


上 THEORY 
本 


ARCHITECTURAL 
THEORY 

Bernd Evers / 

Ed. Christof Thoenes 


玉 LCH EM 区 和 “7TJzs cowajpe1adtzU111 CUp1z1e5 


轩 Ze zzcredzDD 72CJ 1tzstzc Ndztzozz oO 
&MYSTICISM 呈 zcpexrt Jozz 111edzeya1 00odcz 太 
和 je tupstatzo15 Oo 人 Warz BRe 


一 SEATTLE WEEKLY, Seattie, oz Alchemy & Mysticism 


ALCHEMY&MYSTICISM 
Alexander Roob 


中 ECGCRATTIVE “7TJe DooR SUcceed 

吕 月 T 司 辣 号 po 妨 as se1z0Us 7eje1ejzce 加 01 
CC e12Cless0) e1110JLDLe 

Do151Ug 1101E120L 


一 THE REGISTFR-GUARD, US4, 
om Decorative Art 70s 


记 EC 它 有 ATVE 
点 愉 T7OS 


DECORATIVE ART 6ocs 
Eds. Charlotte & Peter Fiell 


“TOzs Jo strazted yeje1e11Ce ECORATTYE 合 
JUNUGL WO PPJOVe 加 be LN1 11tdzsjpe11500Ue 人 
i00L Jor cojecto1s: 71111125 01e 110111E 办 
desz8115,1152G LNG CCCUSG1O11S MICE 


一 SAN FRANCISCO EXAMINER MAGAZINE, Sa Franzcisco, 
oz Decorative Art 60s 


ENCYCLOPAEDIA 
ANATOMICA 

Museo La Specola, Florence / 

Marta Poggesi/ Monika von Diring 


一 PIXEL, Paris, om 
Encyclopaedia Anatomica 


VAN GOGH - 
THE COMPLETE PAINTINGS 


Ingo FE. Walther/Rainer Metzger 


Jessica Cargill Thompson 


一 THE GOOD BOOK 
GUIDE,Lomdorm, om 
Impressionism 


IJMPRESSIONISM 
Ed. Ingo F. Walther 


上 Tndustrial 
， Design 和 -2 


INDUSTRIAT DESIGN A-Z 
Charlorte & Peter Fiell 


一 ANTIQUE DEALER NEWSPAPER, Lorzdorz oz Industrial Design A-Z 


“ThASCHNEN, 25 afi0S de bOml g0St0! ”wetosweNsaAcaw,skopauro onizezramnaersanEainioms 


一 KULTUREFLASH.COM, Londoxz om 
Japanese Graphics Now1 


JAPANESE GRAPHICS NOW1! 
Eds. Gisela Kozak;, Julius Wiedemann 


一 LOS ANGELES TIMES 
BOOK REVIEW,Los 4mrgeles, oxz Movies of the 70s 


加 


羡 靖 5 


ONLY 


Jiargen Miller 


下 


$12.99 / 吕 6.99 
1900 EACH 


Hardcover, format: 
I6.7X2I.7 cm (6.6X8.5 in.)， 
5 人 的 局 


PIRANESI | 


一 FRANKFURTER RUNDSCHAU, 
yanzkjirt a. ML or Piranesi 


PIRANESI - THE ETCHINGS 


Luigi Ficacci 


A、> 


下 aid 下 丰 和 
Tim 莉 一 is 


亲本 


THE GOLDEN AGE OF 
ADVERTISING 一 THE 7os 


Steven Heller/Ed. Jim Heimann。 


ROBOTS 一 SPACESHIES & OTHERTIN TOYS 
Teruhisa Kitahara / Minoru Shimizu 


YIo meijor nara celebrar Sus bodas de nlata Vuelve con Sus titulos mas 


和 
本 二 


ONLY 


一 CREATIVE REVIEW, Lordoxz, oz AllL-American 
Ads of the 70s 


$59.99 /和 34.99 
8.900 


AUGUSTE RACINET. 

THE COMPLETE COSTUME HISTORY 
Francoise Te&tartVittu/ Hardcover in a slipcase， 
format: 25.2x38.2 cm (9.9x 15 in 544 PP. 


N 一 ART PRESS; Paris oz Racinet 


一 BEAUX ARTS MAGAZINE, Paris, oz Sculpture 


ONLY 


$24.99 / 吧 14.99 
对 3.900 


SCULPTURE.FROM ANTIQUITY TO THE PRESENT DAY 
Georges Duby /Jean-Luc Daval / Softcover 2 volumes in a slipcase, 
19.6x 26.8 cm (7.7 x 10.6 in.), 1.152 pp. 


和 罗 
emblematicos con desScuento de1 4090.， -sw seeswessraneoaanr 


PETER GOSSEL / goessel@aol.com 
PHILIP JODIDIO /Pij002@dial.oleane.com 


RENZO PIANO BUILDING 
WORKS 1966-2co5 


WORKSHOP 


Ed.Philip Jodidio / Hardcover XXL-format': 
30.8x 39 cm (12.1x 15.3 in.), 528 pp. 


99.991$125 /大 69.99 /至 19.ooo 


THE GRAND TOUR.TRAVELLING THE 
WORLD WITH AN ARCHITECT'S EYE 
Phoros and text: Harry Seidler / Ed. Peter G6ssel / 
Flexi-cover format: 14 x 19.5 cm (5.5x 7.7 in.)， 
704 pp. 

EI9.991$29.99 /下 I4.99 /于 3.9oo 


ARCHITECTURE 
INJAPAN 


Ed.Philip Jodidio / Hardcover, 
format: 23.1x 28.9 cm (9.1 x 11.4 in.), 192 pp. 


ETI9.991$24.99 /大 I4.99 /至 3.9co 


GREEN 
AREHITECTURE 


GREEN ARCHITECTURE 


James Wines / Ed.Philip Jodidio / Flexi-cover 


format': 19.6 x 24.6 cm (7.7 x 9.6 in.), 240 Pp. 
EI4.99 1$19.99 /大 9.99 /至 2.9oo 


ARCHITECTURE IN 
THE NETHERLANDS 


Ed.Philip Jodidio / Hardcover 
format: 23.1x 28.9 cm (9.1 x 11.4 in.), 192 pp. 


EI9.991$24.99 /无 I4.99 /至 3.9oo 


ABCHITECTURE NODWT 


量 
3 


ARCHITECTURE NOWI!VOL.3 


Ed.Philip Jodidio / Flexi-cover format: 
19.6x24.9 cm (7.7 x 9.8 in.), 576 pp. 


有 29.99 1$ 39.99 /大 I9.99 /天 5.9co 


ARCHITECTURE NOWI!IVOL.4 


Ed. Philip Jodidio / Flexi-cover format 
19.6x24.9 cm (7.7x 9.8 in.),3576 pp. 


人 29.99 1$39.99 /大 I9.99 /于 5.9co 


ARCHITECTURE NOW'! 


Ed. Philip Jodidio / Icons, Flexi-coven 
format: 14 x 19.5 cm (5.5 x 7.7 in.), 192 pp. 


E 6.991$9.99 /大 4.99 1 至 工 Soo 


ALVARO SIZA 


Ed. Philip Jodidio / Flexi-cover format: 
18.4x24.5 cm (7.2 x 9.6 in.), 192 pp. 


EI4.991$1I9.99 /天 9.99 /于 2.9co 


ARCHITECTURE 
IN SWITZERLAND 


Ed.Philip Jodidio / Hardcover 


format: 23.1 x 28.9 cm (9.1 x 11.4 in.), 192 pp- 


EI9.991$24.99 /大 I4.99 /于 3.9co 


THE GRAND TOUR.TRAVELLING THE 
WORLD WITH AN ARCHITECT'S EYE 


Phoros and rext: Harry Seidler / Ed. Perer Gossel / 
Icons, Flexi-cover format': 14 x 19.5 cm 
(5.5x7.7 in.), 192 pp- 


e 6.9914$49.99 /大 4.99 1 至 工 Soo 
必 
疾 


FRANK LLOYD WRIGHT 

Bruce Brooks Pfeiffer / Ed. Peter Gossel / 
Flexi-cover format: 18.4x 24.5 cm (7.2x 9.6 in.)， 
192 pp. 

EI4.991$1I9.99 /天 9.99 /于 2.9oo 


ARCHITECTURE 
INTHEUNITED 
KINGDOM 


ARCHITECTURE IN 
THE UNITED KINGDOM 


Ed. Philip Jodidio / Hardcover 
format: 23.1 x 28.9 cm (9.1 x 11.4 in.), 192 pp. 


EI9.991$24.99 /大 I4.99 /于 3.9co 


“FEste libro redne textos Concisos y una Valiosa informacion comnlementaria clara y COmnleta 


Basic Architecture features: 

。 Each title contains approximately 120 images, includ- 
ing photographs, sketches, drawings, and floor plans 
JIntroductory essays explore the architects life and 
work, touching on family and background as well as 
collaborations with other architects 

The body presents the most important works in 
chronological orden with descriptions of client and/or 
architect wishes, construction problems (why some 
Projects were never executed), and resolutions 


ALVAR AALTO 
Louna Lahti 


BAUHAUS 
Magdalena Droste 


。，The appendix includes a list of complete or selected 
works, biography bibliography and a map indicating 
the locations of the architects most famous buildings 


The editor: Peter G6ssel runs a Practice for the design 
of museums and exhibitions. He is the editor of 
TASCHENS monographs on Julius Shulman, R. M. 
Schindlen John Lautner and Richard Neutra, as well as 
the editor of the Basic Architecture series. 


CASE STUDY HOUSES 
Elizabeth A 工 Smith 


EAMES 


Gloria Koenig 


PETER GOSSEL / goessel@aol.com 


Basic Architecture Series 一 All Titles 
Ed. Peter Gossel / Softcoven flaps, format': 18.5 x 23 cm 
(7.3 x 9.1 in.), 96 pp. 


0NIYE 6.991$9.99 
多 499 / 半 1500 


ANTONI GAUDT 
Maria Antonietta Crippa 


WALTER GROPIUS 
Gilbert Lupfer Paul Sigel 


Joseph Rosa 


人 .ea 


RICHARD NEUTRA 


Barbara Lamprecht Claire Zimmermann 


7e jao1e, Ts20E de superpes 
Djpotograjppzev jeEke1zje Ses js Delles 


1EQl15C1NO115 ef de 70171121BNHX DUG115 ef C100215. 


LU1ze deEcowtverte SU1jD1e1CN1e 


一 REVISTA, Biarritz, om Lautner 


LOUIS ISIDORE KAHN 


MIES VAN DER ROHE 


JOHN LAUTNER. 
Barbara-Ann CampbelLLange 


EERO SAARINEN 
Pierluigi Serraino 


SCHINKEL| 


上 上 


KARL FRIEDRICH SCHINKEL 
Martin Steffens 


LE CORBUSIER 


Jean-Louis Cohen 


HANS SCHAROUN 
Eberhard Syring,J5rg Kirschenmann 


OTTO WAGNER 


August Sarnitz 


ADOLF LOOS 


August Sarnitz 


SCHINDLER 


va 


RUDOLEF SCHINDLER 


James Steele 


FRANK LLOYD WRIGHT 
Bruce Brooks Pfeiffer 


configurando una 3gradable ycomnacta Ventana 3 6Ste DerS0n1aj86.” sevANA os usnos aoeoua nroos 


PETRA LAMERS-SCHUTZE / P.lamers-schuetze@taschen.com 
INGO E WALTHER /ingofwalther@compuserve.de 


人 “Opezat1g 切 15 CU15J1 Tstytated DooR 
ea 汪 15 0 SU11ZH 力 124015 CEeD1GO1 oO Ze zz5UQL 
EL51jpecx Of LeoL1G03 OUHV12 


一 THE ART NEWSPAPER,Torzrdoz 


LEONARDO DA VINCI ARTNOW VOL.z> COLLECTING CONTEMPORARY 
THE COMPLETE PAINTINGS AND DRAWINGS Ed. Uta Grosenick / Flexi-cover format: Adam Lindemann / Notebookbinding, format: 
Frank Z6llner Johannes Nathan / Hardcover 19.6x24.9 cm (7.7x 9.8 in.), 604 pp. 17x22.7 cm (6.7 x 8.9 in),296 pp. 
XXL-format: 29x 44 cm (11.4x17.3 in 小 696 pp. 所 29.99 /1$ 39.99 /无 I9.99 /至 5.9oo 所 24.99 1$29.99 /大 I6.99 /至 4.9oo 
EI%o /1$2oo /大 ICo/ 天 2$.000 

“Perjajps oz1e dJ) 21e DooRS LIRe 71INSEN1NIS， 不 1 


10111 0e egU12jed 121 Nt eaN15 NG CU SS1E115. 
TJe cz1zosity Of CONE gettz11g 100 close 如 4 jage 

112 10e11 destz1e 如 exG1NUNE 0 GelZ1 200ULd 切 ejz De 
I2IU1Ued 171 te SG1112 1011j1ed5G1E 00T 05 111 te 
ZouUtV1e. T4SCEENS pooRs 01e g1UG2ULLO) ICGIU1NNg 
1ge cja1tactej of pyecioxs 0b1ec6 1001 芭 ) Of pyotectzo11 
态 oxg1 tetz pa1205e 1 GU1e 地 je1e1z 友 2 


一 ERANKFURTER RUNDSCHAU, Prarzkjiert anz Mazyz 


THE CURSE OF LONO zter S. TDoxzzjpsoz Playboy Beazt 
Hunter S.Thompson, Ralph Steadman / SJazxaa Sazad Cd Hugj Hejzer 
Hardcover format 28x37.4cm (11x147in)， at We booRsignizg at ASGHEN Store 
208 PPp. Los 4A7zgeles 2004 


E 39.99 1$ 49.99 /无 29.99 /于 6.9oo 


.Ze dejazatztzpe 1111Od2c1O1 
加 11e scojpe CC 7111g2 0 Prca5503 


ZLOON 及 一 THE TIMES, Londoxzn on Picasso 


DALILTHE PAINTINGS PICASSO 

Robert Descharnes, Gilles NeEret / Flexi-cover, Carsten-Peter Warncke, Ingo E Walther / 

format: 19.6x 25.8 cm (7.7x 10.1 in.)， Flexi-cover format: 19.6x 25.8 cm (7.7 x 10.1 in.)， 
780 pp. 740 pp. 


E29.99 1$39.99 /无 19.99 / 兰 %.9o0 所 29.9914$39.99 /无 I9.99 / 壮 5.900 


他 百 AGAILI 


PETRA LAMERS-SCHUTZE / P.lamers-schuetze@taschen.com 
JINGO E WALTHER /ingofwalther@compuserve.de 


CEZANNE 


Hajo Diichting / Flexi-cover format: 
19.6x24.5 cm (7.7x 9.6 in.),224 pp. 


8EI4.9914$19.99 /天 9.99 /于 2.9oo 


EXPRESSIONISM 


Dietmar Elger/ Flexi-cover format: 
19.6x24.5 cm (7.7x 9.6 in.), 256 pp. 


8I4.991$1I9.99 /天 9.99 /于 2.9oo 


MAGRITTE 


MAGRITTE 


Jacques Meuris / Flexi-cover format: 
19.6x24.5 cm (7.7x 9.6 in.),216 pp. 


EI4.991$1I9.99 /天 9.99 /于 2.9oo 


Rainer Metzger Ingo FE Walther / Flexi-cover 
format: 19.6x 24.5 cm (7.7 x 9.6 in.), 256 pp 


EI4.991$19.99 /天 9.99 /于 2.9oo 


CHAGALL 


Jacob BaalTeshuva / Flexi-cover format: 
19.6x24.5 cm (7.7 x 9.6 in.),280 pp. 


EI4.9914$19.99 /大 9.99 /至 2.9oo 


HUNDERTWASSER 


Harry Rand / Flexi-cover format: 
19.6x24.5 cm (7.7 x 9.6 in.), 200 pp. 


EI4.99 1$19.99 /大 9.99 /至 2.9oo 


MIRO 


Walter Erben / Flexi-cover format: 
19.6x24.5 cm (7.7x 9.6 in.), 240 pp. 


EI4.991$19.99 /大 9.99 /至 2.9oo 


M.C.ESCHER. 


Ed. Marc Veldhuysen / Icons, Flexi-cover 
format: 14x 19.5 cm (5.5 x 7.7 in.), 192 pp. 


E 6.991$ 9.99 /大 4.99 /至 世 5oo 


JAPANESE PRINTS 


Gabriele FahrBeckery/ Flexi-cover format: 
19.6x24.5 cm (7.7 x 9.6 in.), 208 pp. 


EI4.9914$19.99 /大 9.99 /至 2.9oo 


POP ART 


Tilman Osterwold / Flexi-cover format: 
19.6x24.5 cm (7.7 x 9.6 in 小 240 pp. 


EI4.991$19.99 /天 9.99 /于 2.9co 


HR GIGER 


Icons, Flexi-cover format' 14 x 19.5 cm 
(5.5x 7.7 in.), 192 pp. 


E 6.991$9.99 /大 4.99 1 至 I5oo 


中 
betweentrue art and Duln treaSUT6， newrsswew 


站 
KANDINSKY 


Ulrike Becks-Malorny / Flexi-cover format: 
19.6x24.5 cm (7.7x 9.6 in.),200 pp. 


EI4.991$1I9.99 /天 9.99 /于 2.9oo 


SCHIELE 


Wolfgang Georg Fischer/ Flexi-cover 
format: 19.6x 24.5 cm (7.7 x 9.6 in.), 200 pp. 


eI4.991$1I9.99 /大 9.99 /至 2.9oo 


明 DRE 人 


、 “RH 


WOMEN ARTISTS 


Ed. Ura Grosenick/ Icons, Flexi-cover 
format: 14 x 19.5 cm (5.5xX7.7 in.), 192 pp. 


E 6.991$9.99 /大 4.99 /于 ISoo 


PETRA LAMERS-SCHUTZE / p.lamers-schuetze@taschen.com 
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PETRA LAMERS-SCHUTZE / P.lamers-schuetze@taschen.com 


BASIC ART SERIES 一 ALL TITLES 
Softcover flaps, format: 18.5 x 23 cm (7.3 x 9.1 in.), 96 pp. 


| 1 
吧 4.99 /1500 


LICHTENSTETN 


MONDRIAN 


MAT1ISSE 


s 


MATISSE TS MIRO 


杖 
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和 | 
VELQz VEBAEERIENARHGL 


In 1959 and 1960, photographer William Claxton and 
noted German musicologist Joachim Berendt traveled the 
United States hot on the trail of jazz music. The result 

of their collaboration was an amazing collection of pho- 
tographs and recordings of legendary artists as well as 
Unknown street musicians. 

The bookJazzl,the original fruit of their labors, has 
become a collectors item that is highly treasured among 
jazz and photography fans. In 2003, TASCHEN began 
reassembling this important collection of material 一 
along with many neverbefore-seen color images from 
those trips. They are brought together in this updated 
volume, which includes a foreword by Claxton tracing 
his travels with Berendt and his love affair with jazz 
music in general. Utilizing the benefits of todays digital 
technology a restored audio CD from Joachim Berendts 
original recordings has been produced and is included in 


一 EUROPEAN BUSINESS MAGAZINE,Lorzdom 


Przzpt 了: TJe Metrobole Ca oz Boadzoay 
11EQ1 TZ1165 SGUQ1B Ne 功 关 Ci 


Pi 23 St Getz 思 0stage 
door oz Cos1z0 Al1ey Holyaoood 


Format 


coOVvered box 


this package. Jazz fans will be delighted to be able to take 
a jazz-trip through time, both seeing and hearing the 
music as Claxton and Berendt originally experienced it 


。， Featuring photographs of Charlie Parken Count Basie, 
Duke Ellington, Muddy Waters, Gabor Szabo, Dave 
Brubeck, Stan Getz, Billie Holiday Ella Fitzgerald， 
Miles Davis, Charlie Mingus, Thelonious Monk, John 
Coltrane, and many more 


The photographer William Claxton holds a special Place 
in the history of American 一 particularly jazz 一 photo- 
graphy Since his early career 一 shooting for LIFE, Po 
Maicp,and Wgue,among other magazines - Claxton has 
worked with and become friends with many Hollywood 
luminaries and jazz musicians, most notably Steve 
McQueen and Chet Baker (whom Claxton first photo- 


WITH DIGITALIY 


AND CLAXTON'S 
JOURNEY 


Ne Orlea1z 


。，Limited to 1.000 individually signed 
and numbered copies 

。 Every copy comes with four 

Signed and numbered， 

50x60 cm (19.6x23.6in.) 
ultrachrome Prints 

。 Book and Prints packaged in a cloth- 


Prazzt 3: TJe George Wanas Brass Bazz 


一 JAZZWISE MAGAZINE,Iozzdoz 


一 
Wana CUartoz stg7D1g 

OF booR at Datiozs Bezerty 丽 太 
太 Decemzbger 2005. 


graphed in 1952 when Baker was young and still un- 
known). Claxton, whose jazz imagery has graced the cov- 
ers of countless albums and magazine covers for over five 
decades,is considered the preeminent photographer of jazz 
music.TASCHEN has also Published Claxtons Jazz see7z 
and Sieye MeOwee1. 


The author: Joachim E. Berendt was a founding mem- 
ber of South West German Radio (Sidwestfunk) and 
produced more than 250 records, including many issued 
on the MPS-SABA label. In 1953, he first published Te 
Jazzbucj, which became the most successful history book 
on jazz worldwide. His collection of records, books and 
jazz documents became the basis for the Jazzinstitut 
Darmstadt before he died in an accident in 2000. 


WILLIAM CLAXTON. JAZZLIFE 

Text': Joachim E. Berendt/ Introduction: William Claxton / 
Hardcover in a cloth-covered box, 4 ultrachrome prints,CD， 
XXL-format: 29.1 x 40.7 cm (11.5 x 16 in.), 696 pp. 

ET 站 Ooo /1$TD25o /大 7oo /至 1So.ooo 


P12tt 去 RE Cjaries 
2oi 芒 QRaylette, Ne 切 并 C 罗 


“Jazz11fpby William Claxton is a massive and imimediately stunning 


一 DER SPIEGEL, Barzrrpreyg 


Beloro: TJe GOAT ieamz, Dacludzag Majazzpiad 
MA1azad jz mo 大 Lozltie oroartdl 工 .Bizgpazz 
Ed Ne1 Letje5 Agelo Dazdee 有 azIRKCjpia 
Leo1z GES Qt te OO 1geSE DOOR 7 太 @ 
Fat ma Octoper 2003. 


The Champ'x Edition: No.1- 1000 

。The “Champs Edition” has a white silk cover with 
pink lettering. 

。Limited to 1,000 individually numbered copies， 
each one signed by Muhammad Ali and Je 任 Koons. 

。 Four gallery-quality silver gelatine Prints signed by 
phorographer Howard L.Bingham and Muhammad 
Ali. 

。 Every "Champs Edition ”comes with the sculpture 
“Radial Champs” by Je 任 Koons in the size 175 x 170 cm 
(69 x 67 in.j,comprising two inflatables and a stool. 


wwwtaschen-goatcom 


The Collectors Edition: No. 1001 - 10,000 

。 The "Collectors Edition” shows Alis torso with 
Pink lettering. 

。，Limited to 9.000 individually numbered copies， 
each one signed by Muhammad Ali and Je 任 Koons. 

。 Every*Collectors Edition” comes with the 
Photo-litho "Radial Champs”by Je 任 Koons in the 
Size S0 x 40 cm (20 x 16 in.). 


GOAL ATRIBUTE TO MUHAMMAD ALI 
Hardcover in a box, XXL-format': 50 x 50 cm 
(19.7 x 19.7 in),792 pp- 


Format 
CHAMP'S EDITION 


E IOo,ooo / $I2,$oo /天 6,75So /于 工 3oo.oco 


COLLECTOR'S EDITION 
毛 3ooo /1$ 4;ooo /天 2ooo /天 39o.ooo 


入 一 ~ 2 


本 
title .an 0Verwhelming and Sublinmne VOIUITIB. evvoaeeoswox 


AFRICA.LENI RIEFENSTAHL ARAKI 

Ed. Angelika Taschen / Interview by Kevin Brownlow / Interview by Jr6me Sans /Limited edition of z,goo copies 
Limited edition of 2,5oo copies worldwide, signed and worldwide, signed and numbered by Araki / Hardcover in 
numbered by Leni Riefenstahl/ Hardcover in a box, abox, XXLformat: 34.5 x 50 cm (13.4 x 19.7 in.), 636 pp. 


XXL-format: 34.5 x 50 cm (13.4 x 19.7 in.), 564 pp. 


所 2,000 /1$ 2;5$oo /天 135o / 苦 270.00o0 
所 2,000 /$ 2;5$oo /大 35o /天 270.0oo 


酌 
尼 

CHRISTO AND JEANNE-CLAUDE LEROY GRANNIS. 
THE GATES, CENTRAL PARK,NEW YORK CITY, r979-2oo5 SURF PHOTOGRAPHY OF THE mn 
The Collectors Edition is limited to yooo copies, signed and Collectors edition limit oo ered and signed 
numbered by the artists, Christo and Jeanne-Claude, as well as their by LeRoy Grannu Ji ann /ee Barilotti / Hardcover 
exclusive photographer Wolfgang Volz. Each copy comes with a in aslipc 3 cm (15.6x 13 in.), 278 pp. 
24X24 cm (9.4X 9.4 in.) piece of the fabric used for the work of art E 35o 4o.ooo 


Hardcover in a slipcase, format': 27 x 29 cm (10.6 x 11.4 in.),968 pp.， 
2,445 刘 ustrations 


所 35$9 /15$ 4oo /无 2So /至 $o.ooo 


下 


Format 


LACHAPELLE,ARTISTS AN 醒 OXT 台 TES 
Limited edition gbsupco < 乱 呈 " 同 gvide, signed 

and numbeilll b 熏 晤 4 列 b 耻 ellev Hardcoverin 
aaihko 玖 和 re 和 更 on box XXLformat: 345xs50 cm 
俐 。 恒 怠 败 pp. 

E 册 呈 %9 1L75o /大 D2oo /至 23o.coo 


ee 
David LaCjapelle signatzag eacj pooR 411zl1tda Lebo1e a1zd BezzediRt Tscpenz dt tbe 
.page QtrDix Los 41ageles stdio IO 人 1e Danid LaCpapelle pooR atzzcp zz MiaziR Decemzper 


TASCHEN ediior EDel Sexzo ass4s5 1 2005. @ Pjoto: Jexzzzter Kellez Los 4jzgeles 


一 CITY MAGAZINE, Nerg Zr 


TERRY RICHARDSON.TERRYWORLD 


Ed. Dian Hanson /Limited to 1,000 signed and numbered 
books, each packaged in a clear acrylic box with a Terrybear 
(a brown teddy bear with Terrys face) and one of four 
signed and numbered photographic prints (25.$X 33 cmy/ 
IoxI3 in.) in limited editions of 2So each / 

Hardcover format 26x 34 cm (10.2 x 13.4 in.), 288 pp. 


所 Soo1$ 5co /大 35$o /1 于 75.ooo 


和 门 史 
the Imiddle 0f 3 coffee table 0 3 Wan 1ng f00I table. 一 Professional Beauty Magazine, Sydney 


PETRA LAMERS-SCHUTZE 
P.lamers-schuetze@taschen.com 


“7jeye ca1tz pe je poops oz 

态 eye MO1e 10U0-G1opj111g1) g01g2015S 
切 a1z 切 15 ex1UO11G1T/ 0 

TJe ebpyjt1tt does NO1e 轨 a11 12512C2 
加 BUCex3 1110S1e1 力 1ece2 


一 INT MAGAZINE, Lozzdom 


ATLASOF HUMAN ANATOAY 
AND SURCEITY 


JOAN BLAEU JEAN BAPTISTE MARC BOURGERY PIERRE-FRANGOIS HUGUES D'HANCARVILLE. 
ATLAS MAIOR OF 1665 ATLAS OF HUMAN ANATOMY AND SURGERY THE COMPLETE COLLECTION OF ANTIQUITIES 
Peter van der Krogt/ Osterreichische Nationalbibliothek, Jean-Marie Le Minor/ Henri Sick / Hardcover 6 fold-outs， FROM THE CABINET OF SIR WIILIAM HAMILTON 
Vienna/ Hardcover 2 fold-outs, 4 folded posters， XXLformat 29 x 40.5 cm (11.4x 15.7 in.),714 pp. Sebastian Schiitze, Madeleine GislerHuwiller / Hardcover 
XXLformat: 29 x 44 cm (11.4 x 17.3 in.), 594 pp. elI9o1$ 2oo /fiIoo /天 25.0o0 7 fold-outs,XXLformat: 29 x 44 cm (11.4x 17.3 in), 550 pp. 
EISo /1$ 2oo /天 Ioo/ 兰 25.0c0 E ISo /1$ 20o /大 Ioo /天 25.000 


.“TASCHEN'S renroduction is outstanding, With criSn renroductions and 61egant， 


叹 11ttag1tt1ce1tt Do00 尼 下 2W0111 Deco11e 
11IVCLUCOLe Jo7 01TO1Ne 1121e1es1eG 

1 友 e G1tCt21 10011C 1e NUG1 JU52 护 
CQ 10e 78 切 ce121210] 


一 SUNDAY TIMES CULTURE, Lorzzdom oz The Complete Collection of Antiquities 


THECOMPLETE 
COSTUMEHISTORY 


eeTiwrse eofeeee pe 
er 


AUGUSTE RACINET 

THE COMPLETE COSTUME HISTORY 

Fransoise TerartVittu / Hardcover XXL-format: 29 x 44 cm 
(11.4x17.3 in.), 636 pp. 

E ISo /1$ 2oo /大 Ioo /天 25.0co 


ALCHEMY & MYSTICISM 

THE HERMETIC CABINET 

Alexander Roob / Icons, Flexi-cover 
format: 14x 19.5 cm (5.5x 7.7 in.), 192 pp. 


E 6.991$9.99 /天 4.99 1 至 二 oo 


THE AMERICAN INDIAN 


Karl Bodmer / Icons, Flexi-cover 
format: 14 x 19.5 cm (5.5 x 7.7 in.) 192 pp. 


E .6.991$9.99 /大 4.99 1 于 ISOoo 


| 且 避 5 


THE BOOK OF FRUITS.THE COMPLETE ”ALBERTUS SEBA.BUTTERFLIES 
POMONA BRITANNICA 


George Brookshaw / Icons, Flexi-cover 
format: 14 x 19.5 cm (5.5 x 7.7 in.), 192 pp- 


E 6.991$9.99 /大 4.99 1 至 工 Soo 


Irmgard Miisch / Icons, Flexi-cover 
format: 14x 19.5 cm (5.5x 7.7 in 128 pp. 


E 6.991$9.99 /大 4.99 1 于 ISOoo 


PETRA LAMERS-SCHUTZE 
P.lamers-schuetze@taschen.com 


A.RACINET & M.DUPONTAUBERVILLE 
THE WORLD OF ORNAMENT 

Introduction: David Batterham / Hardcover + DVD， 
XXLformat: 29 x 44 cm: (11.4 x 17.3 in.), 528 pp. 
E I%o /1$20o /大 Ioo /天 25.0o0 


避 


NATIVE AMERICANS 


ENCYCLOPAEDIA ANATOMICA 


Museo La Specola Florence / Icons, Flexi-cover 
format 14x 19.5 cm (5.5x 7.7 in.), 192 pp-. 


E 6.991$49.99 /大 4.99 1 至 ISoo 


Edward S. Curtis / Icons, Flexi-cover 
format 14x 19.5 cm (5.5x 7.7 in.), 192 pp-. 


E 6.991$9.99 /大 4.99 1 至 工人 oo 


姐 


上 友 四 
由 让 


TB 
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ALBERTUS SEBA.SHELLS & CORALS 


Irmgard Miisch / Icons, Flexi-cover 
format 14x 19.5 cm (5.5x 7.7 in.), 128 pp-. 


E 6.991$9.99 /大 4.99 1 至 工 Soo 


CHARLOTTE & PETER FIELL / Charlotte.Fiell@btopenworld.com 
JULIUS WIEDEMANN /jwiedemann@taschen.com 


叹 1tusczoxs coUectzoz Oo 
Jsjzo1z jzC5 01 切 excUUS1VB 
了》 


11z1e1V1210S 17o112 切 e 2001N0 
Dest deszg11215.2 


E、 j 3 芭 TY 一 ELLE MAGAZINE, Lordom, oxz Fashion Now > 
-> 二 Cardeis 
- 
es 
EASHION NOW 2 ILLUSTRATION NOWI! JAPANESE GARDENS 
Ed. Terry Jones, Susie Rushton / Flexi-cover Ed.Julius Wiedemann / Flexi-cover, Giinter Nitschke / Flexi-cover format: 
format: 19.5x 25 cm (7.7 x 9.8 in.), 640 pp. format: 19.6x 24.9 cm (7.6x 9.8 in.), 544 Pp. 19.6x 24.5 cm (7.7 x 9.6 in.), 240 pp. 


有 29.99 1$39.99 /大 I9.99 /于 5.9oo 。。 29.991$39.99 /大 I9.99 1 5.9oo elI4.991$19.99 /无 9.99 /至 2.9oo 


JNez1 
Iooo LIGHTS Iooo LIGHTS LOGO NOW! 
VOL I878 TO I959 VOL.z I96o TO PRESENT Ed.Julius Wiedemann / Flexi-cover format: 
Ed. Charlorte &c Perer Fiell / Flexi-cover Ed. Charlotte & Peter Fiell / Flexi-cover 19.6x24.9 cm (7.6x 9.8 in.),512 pp. 


format: 19.6x 26.7 cm (7.7x 10.5 in.), 576 pp format: 19.6x 26.7 cm (7.7x 10.5 in 小 576 pp 有 29.99 1$ 39.99 /大 TI9.99 /至 5.9oo 
E 29.99 1$ 39.99 /无 I9.99 /于 9.9o0 所 29.99 1$39.99 /大 I9.99 / 兰 5.900 


“7TA4SCEEN Edzje dexx VON1165 

GU1 7015 01e1t 1U11e SEjectzo11 de jp1005 
Ce Tooo 1U1N111UL1N125 上 Ce detUX 
111Gg1U112GUES 112125 11015 ECUGUNB1 1 


一 NEXT Paris or rcoo Lights 


cray 
Iooo SIGNS SIXTIES DESIGN 
Ed. Colors Magazine / Flexi-cover Klotz， Philippe Garner/ Flexi-cover format: 
format: 14x 19.5 cm (5.5x 7.7 in.), 512 pp-. 18.4x24.5 cm (7.2 x 9.6 in.), 176 pp. 


ETI9.991$24.99 /大 I4.99 /至 3.9oo eI4.991$1I9.99 /大 9.99 /至 2.9oo 


ICONS DESIGN 一 ALL TITLES 


CHARLOTTE & PETER FIELL / Charlotte.Fiell@btopenworld.com 
JULIUS WIEDEMANN /jwiedemann@rtaschen.com 


tte1ztzo12l Deszg1te1s CN1G stde1z 胡 SC 


Flexicoven format 14x 19.5 cm (5.5x 7.7 in.), 192 pp deszg111 Fere C1e JGBa1ots jieces of deszg1z 201 芒 


0NIVE 6.991$9.99 
多 4.99 /1500 


机 
CHAIRS 
Charlotte & Peter Fiell 


始 
EASHION FROM THE ISTH 
TO THE zoTH CENTURY 


The Kyoro Costume Institute 


LOUIS COMFORT TIFFANY 


Jacob BaalTeshuva 


O17g712Gl1) CI12G WU121GUE12655 0O1E ELSE CE1T11G1O] 


一 MONO MAGAZINE, Topiyo, or DDR Design 


DESIGN HANDBOOK- DESIGN OF THE DESIGN FOR THE DDR DESIGN r949-I989 
CONCEPTS,MATERIALS， 2oTH CENTURY 2ST CENTURY Tritiadinacbni 吉 FEE:UTNE77 
STYLES Charlotte & Peter Ficll Charlotte & Peter Fiell Photos: Ernst Hedler 


Charlotte 8 Perer Fiell 


痢 


FASHION NOW GRAPHIC DESIGN FOR INDUSTRIAL DESIGN STARCK 
Ed. Terry Jones and Susie Rushton THE zrST CENTURY Charlotte 8 Peter Ficll Ed Mae Cooper/ Pierre Doze / 
Charlotte & Peter Fiell Elizabeth Laville 


2 


WEB DESIGN: E-COMMERCE “WEB DESIGN: FLASH SITEFS WEB DESIGN: PORTFOLIOS WEB DESIGN: STUDIOS 
Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann 


ALISON CASTLE / c@stlenet 
JURGEN MULLER /umbramsuam@aolcom 


一 FILM-DIENST, Bozzzz 


一 TIME OUT NEW YORK, Nero Jo 


时 1 
一 NEWS/HANDELSBLATT Frankjiore 


THE STANLEY KUBRICK ARCHIVES 

Bonus: First edition books each contain a strip of twelve frames from Eormat 
2oor A Space Odyssey cut from a 7o mm print owned by Stanley Kubrick 

Ed. Alison Castle / Hardcovern Audio-CD featuring an interview with Stranley 

Kubrick from 1966, XXL-format: 41.1 x 30 cm (16.2 x 11.8 in.),544 pp. 

eISo /1$20o /大 Ioo /至 25.0oo0 


Sta1zley KUDriCRS 10tdoIw CDyzsta1e 
KUD1zC 101 芒 executipe jpyodacer Jazz 有 ar 
CQ DO0R Stg11111g 2 工 O12dO7 


局 
一 EMPIRE MAGAZINEF, Lorzdoz oz Movies of the Socs 
MOVIES OF THE 4os MOVLEs 全 TI 卫 3 MOVIES OF THE 6os 
Jiirgen Miiller/ Flexi-cover format: 仆人 允 区 ecpormar Jirgen Miiller / Flexi-cover formac: 
19.6x 24.9 cm (7.7x 9.8 in.), 576 pp. 四 办: 绰 可 7xo9sin)576pp. 19.6x 24.9 cm (7.7 x 9.8 in.), 640 pp. 


e 29.99 1$ 39.99 / 丰 I9.99 /于 5.9o0 从 户外 18439.99 /1I9.991#5.9oo 。 29.991$39.99 /大 I9.99 /至 5$.9oo 


MONE HA 已 二 
多 王 


- 


 ， 


二 >、 


到 
一 THE GOOD BOOK GUIDE, MOVIES OF THE 7cs MOVIES OF THE 8cs MOVIES OF TH 全 党 
Lorrdom, oxz Movies of the 6os _- 上 _ 和 
Jirgen Miiller / Flexi-cover formac: Jirgen Miiller/ Flexircover format Jirgea 地 | 僵 F 呈 本 -format 
19.6x 24.9 cm (7.7x9.8 in.),736 pp. 19.6x 24.9 cm (7.7 x 9.8 in.), 864 pp. 全: 和 王 加 n).so0opp. 
E29.99 1$39.99 /无 1I9.99 / 兰 9.9o0 。 引 29.9914$39.99 /无 I9.99 /于 9.9o0 有 表 绚 .99 /大 I9.99 / 兰 5.9oo 


“itsabookthatdbe hardto putdown,iyVOUCOUId if it 一 carcacorarsoNs cweaso on mheseaatey kabriak Arehives 


PAUL DUNCAN / kershed@aol.com 


“EUc1 DooR 1 CNCI 
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一 EMPIRE, Lomdozz orz tjpe Florz series 


MICHELANGELO ANTONIONI LUIS BUNUEL 

Seymour Chatman / Ed. Paul Duncan / Bill Krohn / Ed. Paul Duncan / Flexi-cover, 
Flexi-cover format: 19.6 x 24.5 cm format: 19.6x 24.5 cm (7.7 x 9.6 in.), 192 Pp. 
(7.7x 9.6 in.), 192 pp. EI4.99 1$19.99 /大 9.99 /至 2.9oo 


EI4.9914$1I9.99 /天 9.99 1 于 2.9oo 


EROTIC CINEMA FEDERICO FELLINI FILM NOIR. JOHN FORD 

Douglas Keesey / Ed. Paul Duncan / Flexi- Chris Wiegand /Ed, Paul Duncan / Flexi- Alain Silver James Ursini / Ed. Paul Duncan / Scott Eyman / Ed. Paul Duncan / Flexi-cover'， 
cover format': 19.6x 24.5 cm (7.7x 9.6 in.)， cover format': 19.6x 24.5 cm (7.7x 9.6 in,)， Flexi-cover format': 19.6x 24.5 cm format: 19.6 x 24.5 cm (7.7 x 9.6 in.), 192 pp. 
192 pp. 192 pp. (7.7x 9.6 in.), 192 pp. eI4.991$1I9.99 /大 9.99 /至 2.9oo 


EI4.991$19.99 /大 9.99 / 兰 2.9oo EI4.99 1$19.99 /大 9.99 /至 2.9oo EI4.9914$19.99 /大 9.99 /至 2.9oo 


FRED 
HHCHCOCK ， 


ALFRED HITCHCOCK STANLEY KUBRICK ROMAN POLANSKI FRANGOIS TRUFFAUT 
Paul Duncan / Flexi-cover format' Paul Duncan / Flexi-cover format: EX. Feeney / Ed. Paul Duncan / Flexi-cover Robert Ingram / Ed. Paul Duncan / Flexi-cover， 
19.6x24.5 cm (7.7 x 9.6 in.), 192 pp. 19.6x24.5 cm (7.7x9.6 in.), 192 pp. format: 19.6x 24.5 cm (7.7x 9.6 in), 192 pp format: 19.6x 24.5 cm (7.7 x 9.6 in.),192 PP. 


EI4.991$19.99 /大 9.99 /于 2.9oo EI4.991$19.99 /大 9.99 /至 2.9oo EI4.991$1I9.99 /大 9.99 /于 2.9oo eI4.991$1I9.99 /于 9.99 /至 2.9oo 


ex1 Ge1111E1 011OU e11 0 如 
ES 2011 50111 力 124ENX OUU1GgB CO1150C1E 
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一 ADDICT MAGAZINE, Moyztrez 友 or Paul Verhoeven 


PAUL VERHOEVEN BILLY WILDER 


Douglas Keesey / Ed. Paul Duncan / Flexi-covern Glenn Hopp / Ed. Paul Duncan / Flexi-cover， 
format: 19.6 x 24.5 cm (7.7 x 9.6 in.), 192 pp. format: 19.6x 24.5 cm (7.7 x 9.6 in.), 192 pp. 


EI4.991$19.99 /大 9.99 / 兰 2.9oo 8EI4.991$19.99 /天 9.99 /于 2.9oo 


“Thisis one hell of 3 g00d adititionto anyimovie buffs b00K Self -masrswaeazmwe von wwewesrueses 


ANGELIKA TASCHEN / a.taschen@taschen.com 


一 LE FIGARO, Paris, oz Inside Africa 


TREE ER 


INSIDE CUBA JINSIDE ASIA 

Phoros: Gianni Basso/Vega MG / Text: Julio Cesar Phoros: Rero Guntli / Ed. Angelika Taschen / 

Perez Herndindez /Ed. Angelika Taschen / Hardcover, Sunil Sethi / Hardcoven 2 volumes, format: 24 x 31.6 cm 
format 24x31.6 cm (9.4 x 12.4 in.),416 pp. (9.4x 12.4 in.),880 pp. 

E39.99 1$ 49.99 /无 29.99 /三 6.9oo E 99.991$1I25 /无 69.99 /于 1.oco 


The Hotel Book 


THE HOTEL BOOK. THE HOTET B 全 对 THE HOTEL BOOK. 一 DWELL, San Francisco, om SPA 
GREAT ESCAPES AFRICA GREAEE 量 sp 电量 GREAT ESCAPES EUROPE 

Shelley Maree Cassidy / Ed. Angelika SET Shelley-Maree Cassidy / Ed. Angelika 

Taschen / Hardcover format 23.8 x 30.2 cm 田村 over format 23.8x302 cm Taschen / Hardcover format 23.8 x 30.2 cm 

(9.3 x 11.9 in.),400 pp. [9 四 x 位 9 in.),400 pp. (9.3x11.9 in.), 400 pp- 


E29.99 1$39.99 /无 19.99 / 兰 9.9o0 。 引 29.9914$39.99 /大 1I9.99 /于 5.9o0 人 e29.991$39.99 /大 I9.99 /至 9.9o0 


ADEDICATED WEBSITE FOR. 

OUR TRAVEL BOOKS HAS BEEN 

SET UP TO ALLOW YOU TO BROWSE 
ALL OF THE HOTEL SELECTIONS 
ONLINE OR MAKE YOUR 

BOOKING DIRECTLY.VISIT 
WWW.GREATESCAPES-HOTELS.COM 
TO FIND OUT MORE. 


THE HOTEL BOOK- THE HOTEL BOOK. SPA 

GREAT ESCAPES NORTH AMERICA GREAT ESCAPES SOUTH AMERICA Allison AriefE Bryan Burkhart/ Ed. Angelilka 
Text: Daisann McLane /Photos: Don Freeman / ”Photos: Tuca Reines / Christiane Reiter/ Taschen / Hardcover formar 19.6x24.9 cm 

Ed. Angelika Taschen / Hardcover format: Ed. Angelika Taschen / Hardcover format: (7.7x 9.8 in.),480 pp- 

23.8x 30.2 cm (9.4x 11.9 in.), 400 pp. 23.8 x 30.2 cm (9.3 x 11.9 in.), 360 pp. 人 29.99 1$ 39.99 /天 I9.99 /至 5.9oo 


E29.99 1$39.99 /无 1I9.99 1/ 兰 5.9o0 所 29.991$39.99 /无 I9.99 /于 .9o0 


“Balis Hauser und Hotels stehen der insel an Schonheit in nichts nach. 0ie Snektakuldrsten 


ANGELIKA TASCHEN / a.taschen@taschen.com 
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可 393 
LIVING IN BAII LIVING IN MEXICO CI exotzC Jea 12L7125， 
Photos: Reto Guntli/ Anita Lococo/ Barbara &c Rene Stoeltie / Ed.Angelika Thschen / _AspIRE MAGAZINE,Londom on Living in Mexica 
Ed.Angelika Taschen / Hardcover formar Hardcoven format: 26x 30.2 cm (10.2 x 11.9 in 小 
26x30.2 cm (10.2 x 11.9 in.), 200 pp. 200 pp. 


EI9.991$24.99 /天 1I4.99 /至 3.9oo EI9.991$24.99 /天 1I4.99 /至 3.9oo 


LIVING IN MOROCCO LIVING IN PROVENCE LIVING IN TUSCANY 

Barbara &c Rene Stoeltie / Ed. Angelika Barbara & Rene Stoeltie/ Ed. Angelika Barbara & Renk Stoeltie / Ed. Angelika 
Taschen / Hardcover format: 26 x 30.2 cm Taschen / Hardcover format 26 x 30.2 cm Taschen / Hardcover format: 26 x 30.2 cm 
(10.2x 11.9 in 小 280 pp. (10.2 x 11.9 in 小 200 pp. (10.2 x 11.9 in.), 180 pp. 


ETI9.991$24.99 /大 I4.99 /于 3.9co EI9.991$24.99 /天 1I4.99 /至 3.9oo EI9.991$24.99 /大 I4.99 /于 3.9co 


COUNTRY INTERIORS INDIAN INTERIORS NEW YORK INTERIORS PARIS INTERIORS 

Ed. Angelika Taschen / Diane Dorrans Ed.Angelika Taschen / Sunil Sethi / Ed. Angelika Taschen / Beate Wedekind / Lisa LovattSmith / Flexi-coven format: 
Saeks / Flexi-cover format: 19.6x 25.8 cm Photos: Deidi von Schaewen / Flexi-cover Hardcover format: 19.6 x 25.8 cm 19.6x25.8 cm (7.7x 10.1 in),320 pp. 
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